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ALL WHEAT FOR 
Is “TEST MILLED” 


53 UYING experts select only the best wheat 


it is milled into flour in the miniature mill 
shown above. Unless it meets the rigid spec- 
ifications of Big Jo quality the wheat is re- 
jected. This eliminates all possibility of failure 
and assures buyers that Big Jo’s reputation of 
“Best in the World” will always be maintained. 


WABASHA, MINNESOTA 


BIG JO FLOUR 
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Meet Modern Production Demands 
with STRONG-SCOTT Equipment... 


When you build or remodel be sure that effi- Our Feed Mill Equipment Catalog is a handy guide for you. 


: Send for it. 
ciency, economy and dependability are built right . . 
into your plant. Everything Jor Every Mill, Elevator 
If you demand Strong-Scott equipment you are sure to ia and Feed Plant rN 
get it. The Strong-Scott Mf§ Co. Scor 
The modern plant shown above contains such Strong- Minneapolis Minn. Great Rae Mont. 


Scott equipment as Triple Action Feed Mixer; Feeder, 


; me FRED H. CHASE, R Box 124, OSHKOSH, WIS. 
Scalper and Magnetic Separator; Pneumatic Attrition 
Mill, etc. Building by T. E. IBBERSON CO., Contractors, Minneapol's 
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Calcium Carbonate 
for Feed Mixing 


U.M.C. Calcium Carbonate 
comes from our Weeping 
Water, Nebraska deposit. 
Pure white—Not off color— 
Over 98% Calcium Carbonate 
—Ground to your specifica 
tions. Submit your samples 
for prices. 


Company 
Omaha, Nebraska 


Limestone 


United Mineral Products 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Wheat @nan 
Wheat Middlinga 
Rye Middlinga 
Malt Sprouts 
Gnewens Gnaina 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


CHICAGO 
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Opens 12 (count ’em) brand new months full of 
i opportunities to improve on the old year. Better 
Buys and Buying —- Better Merchandising can make 


each month of ’39 a winner for you. 


for Your Feed Line---An Easy, Sure Answer 


Handle ARCADY FEEDS for 1939 
Write Us Today 


ARCADY FARMS MILLING CO. 


ILLINOIS 


= 


Apple River Mill Co. be A e = y Midland Hay & Feed Co. 


Flour—Grain—Mixed Feeds Mill Feed and Beet Pulp q 
Bunge Elevator Corp. N E Y E R . 
A ENTERING upon a New Year, North East Feed Mill Co. 1 


or Time we of the Minneapolis market extend Feeding Oat Meal 
our most sincere greetings, with a 
hearty wish that 1939 will bring you 


Cereal Grading Co. health, prosperity and happiness. ~ ; 


fod. Mill Feed Jobbers 
All Feed Grains Fruen Milling Co. . 


Grain Specialties for Feed Mixers 
—Dairy Feeds 


Excelsior Milling Co. A. L. Stanchfield & Co. 
esdiithinnee R. R. Howell Co. Feeds — “Stand by Stan” 
Mill Machinery and Supplies 


J. A. Forrest Co. 
Wholesale Flour and Feed I. S. Joseph Co., Inc. H. A. Vanderhoof Co. 
Merchants Mill Feed Merchants Specializing in Dried Milk Products 


MINNEAPOLIS 


The Primary Market for Feed, Grain and Machinery 


COAST TO COAST |: Millers Report 


with 


INCORPORATED in all kinds of Feeds 


‘MUENNEAPOLIS, MINN. 
761 Chamber of Commerce 
@ CARADEE is the most economical and. 
Country Offices most convenient source of Carotene (pro 
Fairmont, Minn. Sioux Falls, S. Dak. vitamin A) and gives a combination of nutri- 
Marshall, Minn. Lincoln, Neb. tional advantages not possessed by any other 
Williston, N. Dak. Sac City, Iowa ingredient. Easier to use than oil—and costs 
no more. 


Terminal Offices 


Duluth Toledo Omaha Write Now for details. Let us give you 
Milwaukee Buffalo Memphis experience records showing highly successful 


Chicago Albany Kansas City use of CARADEE in all kinds of feeds. No 
Green Bay = New York St. Louis obligation, act at once. 


Cedar Rapids Seattle Portland, Ore. 
Winnipeg, Man. Montreal, Que. e 


Box 64, Minneapolis Dept. S1 — Old First Bank B g- 
FORT WAYNE, INDIANA 
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JANUARY, 


1939 


introducing the first 


Streamlined 


issue of the feed bag 


O BUSINESS can escape 
change. 


That's true in any field of 
endeavor you may name. It also 
applies to the publishing business 
and that is why when you picked 
up this January number of The 
Feed Bag you were probably taken 
by surprise. 

It's still The Feed Bag, merchan- 
dising magazine of the feed indus- 
try, but it's a new, different and 
more valuable publication. Into this 
issue have gone years of planning, 
hours of work and hundreds of ad- 
ditional dollars spent in production. 

We hope the result meets with 
your approval. 

Although the improvements are 
no doubt self-evident we would like 
to call your attention to those most 
important. First, there is a new 
cover which will carry a picture of 
general interest every month. 

The picture for this month's cover 
was selected by the editors but we 
welcome contributions for future 
issues. These photos should be typ- 
ical of your great feed industry or 
may depict some general agricul- 
tural subject. If you have any 
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photo which you believe worthy 
of our cover position do not hesi- 
tate to submit it to us. 

As you glance through this issue 
certain words in the headlines will 
catch your eye. That is the reason 
for our new headline schedule. 
Notice how you can tell at a glance 
which articles contain material in 
which you are particularly inter- 
ested. 

An additional improvement has 
been made in the body type. It is 
larger and easier to read. White 
space, which commands a pre- 
mium in any publication, is abun- 
dant. In order to accomplish this 
we must tell our stories in less 
space. That is why every article in 
The Feed Bag has been carefully 
edited and selected to give you the 
solid meat and throw away the 
irrelevant. 

The Feed Bag, however, will con- 
tinue to describe successful meth- 
ods used by feed dealers through- 
out the country in the hope that 
you, too, may profitably adapt 
them to your own business. 

This number launches a series of 
biographical articles about leaders 


in the feed industry. These stories 
will be written from the “human” 
angle and relate many interesting 
sidelights and incidents about im- 
portant members of our industry. 

Regular features of The Feed Bag 
such as “Kracked Korn,” ‘Birth- 
days,” and "This Month in Your 
Feed Store” will remain and later 
be augmented by others. 

Stories can often be told more 
effectively through pictures. That 
is why we have gone to a great 
deal of additional expense to pre- 
pare more than the usual number 
of engravings to tell many of our 
stories pictorially and naturally 
more forcefully. 

These changes were made with 
one goal in view — to better serve 
our readers. We feel that our new 
type faces, improved makeup and 
greater use of pictures keeps The 
Feed Bag in the quality publication 
class. We are constantly searching 
for improvement and trying to make 
it a magazine which you will want 
to carry home for you and your 
family to read in leisure hours. 

Have we succeeded? Your com- 
ments will be appreciated. 
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EGGS 


XTRA lactoflavin in laying hens’ rations stimu- 
lates egg production — especially in the winter 
“months. Research scientists feeding laying flocks at 
California Agricultural Experiment Station have proved 


BIGGER 
HATCHES 


ACTOFLAVIN is necessary 
for biggest hatches. The lacto- 
flavin in the laying hen’s ration 
determines to a great extent the 
ability of eggs to hatch into vig- 
orous chicks—and the livability 
of baby chicks after hatching. 

Without enough lactoflavin in 
their diet, hens lay eggs that will 
not hatch, eggs that are accom- 
panied by defects associated with 
the death of the embryo—dwarf 
type embryos, deformed down, 
and anemia. 

Many practical rations do not 
provide enough lactoflavin for 
biggest hatches. In tests at Cali- 
fornia Agricultural Experiment 
Station addition of lactoflavin to 
a typical practical diet produced 
marked increases in hatchability. 

See that the feed you sell has 
the lactoflavin required for big- 
ger hatches. Use Flaydry in your 
mashes. 


GROWTH 


HATCHABILITY 


this. And many practical poultry 
rations—supposedly complete in 
all nutritional essentials—do not 
contain enough lactoflavin for 
highest egg production. 

These tests conducted over a 
period of two years proved that 
the highest egg yields came from 
hens receiving rations to which 
extra lactoflavin had been added. 


REG .U.S.PAT. OFF 


LACTOFLAV/IN SUPPLEMENT 


Flaydry, the original lactoflavin 
supplement, contains the entire 
B-G complex of milk and pro- 
vides feed manufacturers with a 
rich source of lactoflavin, of 
biologically proved value. Write 
for full information on how 
Flaydry brings to laying mashes 
the added lactoflavin needed by 
flocks to produce more eggs. 


EGG PRODUCTION 


HE BORDEN COMPANY 


Special Products Division ° 
50 MADISON AVENUE, NEW YORK, N. Y. 


National Dealers To 
Meet Oct. 2 and 3 


The Grain & Feed Dealers Na- 
tional association will hold its 43rd 
annual convention at the Nicollet 
hotel, Minneapolis, October 2 and 
3. Last year the event was held at 
Toronto, Canada. 

Members of the Minneapolis 
chamber of commerce will be hosts 
to more than 1,000 grain and feed 
men who are expected to attend. 
Plans are now under consideration 
for the holding of a grading school 
on the day preceding the opening 
of the convention and the program 
proper will feature many speakers 
on current subjects. 

The association at first planned 
to hold the meeting in June but 
conflicting dates announced by 
affiliated organizations persuaded 
the directors of the National to 
select October. Minneapolis is the 
headquarters of Otto F. Bast, pres- 
ident of the association. 


First Wisconsin Car 
Soybeans Shipped 


The first car of Wisconsin grown 
soybeans ever shipped to any mar- 
ket was recently received at Mil- 
waukee and consigned to the Mohr- 
Holstein Commission Co. by James 
H. Vint, manager, Farmers Coop- 
erative Elevator Co., Union Grove, 
Wis. The beans graded No. 2 yel- 
low, had a test weight of 58 lbs., 
and contained 12.6 moisture. Mr. 
Vint announces that farmers in his 
locality are going into the growing 
of this new type crop and that he 
expects to have more for shipment 
in the future. 

@ NASHUA FEED CO. lot and building, 
Nashua, Ia., has been purchased by the 
Champlin Oil Co. The feed company will 
build an addition to its warehouse near the 
depot and operate from that point. 

@ FARMERS COOPERATIVE CO., Cleghorn, 
Ia., is improving its plant and installing 
custom grain cleaning machinery along with 
a treating machine for grain and seeds. 

@ COPELAND & CULVER FEED CO., Ithaca, 
N. Y., have opened a branch feed store in 
connection with their gasoline business. 

@ CLIFFORD M. BLATCHEY, N. S. Ballard, 
Sherman C. Blatchey and Milton M. Blatchey 
have organized Blatchey & Ballard, Inc., at 
Middletown, Conn., and will operate a feed 
and grain business. 
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it pays to make a 


Splash 


at least once a year 


HE Sycamore Mill & Supply 

Co., Sycamore, Ohio, is a suc- 

cessful firm, dealing in feeds 
and feed service, as well as in a 
general line of farm supplies. 

M. A. Ward, the guiding spirit of 
his business, has a lot of forceful 
merchandising ideas which he ac- 
tually puts into practice. One is 
that feed and farm supply men 
should manage to really make a 
big splash one day at least each 
year—do something to create rural 
good will that will make itself seen, 
heard, and felt in every cranny of 
the trade territory. 

“Personally, we like Hallowe'en,” 
he confided. ‘That is an oft-neg- 
lected occasion so far as business 
men are concerned. So we really 
feature it, and have for four years. 
As our celebration gets bigger and 
bigger and, we hope, better and 
better, we expect to continue 
attracting attention and making 
friends on the last day and night 
each October. You may think my 
mentioning this matter months in 
advance is premature. It isn’t. If 
a feed dealer really wants to do 
something worthwhile, it requires 
planning.” 

Mr. Ward starts his fun and 
frolic about 4 p. m., with a big pan- 
cake supper. Hundreds of hot ap- 
petizing pancakes with the most 
delicious syrup obtainable and 
piles of hot country sausage com- 
prise the menu. There are barrels 


town and stopped in front of the 
mill for judging—then on to the 
school building for the finishing 
frolics. 

Prizes totaling $50.00 went to the 
best farm truck float, the best ad- 
vertisements, the best-looking bride 
and groom, best hobo, best witch, 
best foreign make-up, best ghost, 
best clown, most popular old bach- 
elor and old maid, best colored 
costume. You can imagine the 
hilarity marking this sort of dem- 
onstration on the evening dedicat- 
ed to pranks and general ghost- 
walking. 

"This parade is a high water 
mark of our year,” Mr. Ward says. 
“Prizes of $50.00 might seem large 
to some dealers, especially the 
small town dealers, but it isn't so 
bad. Neither is the expense of the 


pancake feed. Remember, the fel- 
lows we buy from are always glad 
to cooperate. Our flour company 
provided the pancake flour. We 
paid for the sausage, syrup, and 
coffee. Some of our parade prizes 
came from different salesmen, such 
as salt, cement, feed, coal, and 
poultry supply salesmen. We fur- 
nished the rest of the prizes.” 

At the school building home tal- 
ent gets a break, sponsored by Mr. 
Ward's firm. Tap dancing, singing, 
acrobatic stunts, with door prizes 
drawn from the names of all who 
registered at the door are some of 
the features. Last fall, a new stunt 
was added. After the regular home 
talent program, a good orchestra 
got busy and an old time square 
dance made merriment for young 


(Turn to Page Thirty-five) 


of hot coffee to wash it down. He ‘« 


says to see farmers and their fam- 
ilies consume 125 pounds of real 
old fashioned country sausage, 17 
gallons of syrup, pancakes made 
from 135 pounds of pancake flour is 
something worth seeing. Those 
were the figures on the feast last 
year. By 9:45 p.m. everybody was 
through eating but in the mean- 
time starting at 7:45 p. m. there was 
a big Hallowe’en parade, with 


prizes. The parade started in front ¥ 


of the leading hotel in Sycamore, 
traversed the business section of 
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WISCONSIN 


Hoge & Gumm, Jackson, have installed 
new feed grinding and mixing equipment in 
their elevator. 

Tyjeski feed warehouse, Pittsville, was re- 
cently destroyed by fire. 

Oconto Milling Co., Oconto, has installed 
a 1'%-ton Kelly Duplex vertical mixer. 


Marshall Bros., Princeton, have sold their. 


feed grinding bftsiness to Alexander Koleski. 
Alphonse Ampe, manager, E. J. Crane & 
Co. plant, Cadott, has resigned and opened 
a feed business of his own. 
Auburndale Supply Co., Auburndale, has 
purchased the poultry business owned by 
S. E. Lueptow. 


FTER 54 years of experience 
in the feed business the G. A. 
Haertel Feed & Seed Co., Minneap- 
olis, has decided that the best way 
to operate is on a cash basis, and 
on January 16 this firm abolishes 


ACCEPT A BETTER DEAL IN 1939 


by Being the Dealer with the Line that Sells / 


SOLD BEFORE THEY 
COME IN! 


east? ® 


®@ Now, as we enter 1939, is a good time to stop and take stock of 
the profit possibilities it holds. If the feed brands you are now 
carrying are not turning over as fast or as profitably as you would like 
to have them, give serious thought to the possibility of switching to 
the Northrup-King line of Sterling feeds and mashes. Through a 54- 
year old policy of packing the most for the money into every sack 
carrying the name Northrup-King and through consistent and uninter- 
rupted advertising to the farmers of the Northwest, Northrup-King 
feeds have won the confidence and good will of farm buyers. Here 
is a line of feeds with an established demand backed up by a company 
you will enjoy doing business with. Beginning now —in 1939 — be 
the dealer in your community handling the popular, profitable depen- 


dable Northrup-King Sterling line. 


Tune in to WCCO daily at 7:00 A. M. for Clellan Card in 
Northrup-King’s Almanac of the Air 


NORTHRUP, KING 2 CO. 


DEPENDABLE 
SINCE 1884 


Minneapolis, 


Minnesota 


Credit 


after half century 


book accounts for its customers. 
Reasons for making the change are 
incorporated in the announcement 
sent to the trade which follows: 

“On and after January 16, 1939, 
we are going to operate on a 
strictly cash basis. This will in- 
clude feed, seed, fertilizer, insecti- 
cides and all other commodities we 
sell. 

“WHY? You may ask. We say: 
WHO PAYS? 1. For the accounts 
that prove worthless? 2. The inter- 
est on money tied up in accounts 
receivable? 3. For the bookkeep- 
ing costs? 4. For the collection 
costs? 5. For the disputed accounts 
charged off? 6. For the forgotten 
and lost accounts? The only an- 
swer can be, THE PERSON WHO 
CHARGES. 

“Every day you hear the remark, 
‘the spread between producer and 
consumer has to be reduced.’ We 
are also certain that the savings 
to you made possible on a strictly 
cash basis will more than compen- 
sate for any inconvenience. 

“A credit policy is unfair to the 
cash customer. All customers are 
direct competition with each other 
whether they are producing eggs, 
milk, vegetables or any other prod- 
ucts. The charge customer can nat- 
urally undersell his neighbor who 
pays cash. 

“The question of better selection 
of our credit customers may be 
brought up. We say it is impossible 
to pick good customers for it is not 
the ability to pay but the willing- 
ness to do so that is important. 

“Another fact to consider is that 
our industry operates on a closer 
margin of profit than any other 
selling to consumers. This fact 
necessarily forces us to keep our 
overhead at a minimum. 

“We are truly appreciative of the 
many fine customer friends we 
have made in the past and hope 
that you, as one of them, will con- 
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A “STOP LOSS” The making of New Year resolutions has never been 
RESOLUTION one of our favorite indoor sports but were we to sug- 

gest one to you and to our other friends in the feed in- 
dustry it would be: From this day on I will never trade with any person or 
firm not definitely known to me to be both morally and financially reliable. 


Such a resolution, strictly kept, would subtract thousands of dollars from 
the nation’s annual feed bill. A lost customer may be replaced by a new 
one, a market loss may be offset when prices advance, but losses due to 


lack of responsibility on the part of either party to a contract can never 
be regained. 


We have been receiving complaints of such losses for almost 15 years 
but we have never heard a satisfactory answer to the question: “Why did 
you buy from that person (or firm) in the first place?” A lower price should 
be a warning and not an excuse, for market values are always known 


throughout the industry and differentials between legitimate quotations are 
never large. 


A recent complaint, for example, comes from a Wisconsin dealer who in 
October bought two 25-ton cars of bran for December delivery. He was to 
pay $15.50 per ton, delivered his station, and so he resold the bran for de- 
livery out of the cars to a few of his larger farmer customers, at $16.50, fig- 
uring a total profit of $50.00 for himself. 


Small as that intended profit was, it has now turned into a $300.00 loss. 
Failing to get delivery of the bran, he finally purchased two replacement 
cars in January at $21.50 per ton, delivering the bran to his customers at the 
agreed price. The salesman from whom he purchased the feed never had 
it to sell. He couldn't deliver and he is financially unable to reimburse the 
dealer for his losses. 


We could cite hundreds of similar cases but they are familiar to every- 
body in the trade. There is nothing to do about the losses which have been 
sustained but something should be done to prevent such losses in the future. 
Resolve now to trade only with firms you know to be both morally and 
financially responsible. 


We recommend the advertisers in The Feed Bag. 
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STABLISHING a merchandis- 

ing creed for serving his cus- 

tomers and living up to it has 
enabled Roy A. Scofield, Roy A. 
Scofield Co., Council Bluffs, Ia., to 
develop a constantly growing busi- 
ness. 

“We realize,” it reads, “that we 
must earn your patronage by keep- 
ing abreast of the rapidly chang- 
ing times and making available to 
you those improved types of feeds, 
seeds and kindred supplies that 
have proven themselves superior. 
We deserve your trade only as we 
serve you courteously and effi- 
ciently with fresh, attractive mer- 
chandise suited to your individual 
needs, at the fair market price. To 
do this is our constant aim.” 

The creed is featured on the front 
of an unusual calendar which Mr. 
Scofield distributed to more than 
2,000 farm families this year. In- 
stead of purchasing the usual stock 
run of calendar he designed one 
himself and utilized actual photo- 
graphs of his customers on sep- 
arate sheets provided for each 
month. 

Practical charts for keeping farm 
records appear on the reverse side 
of each sheet. A special page is 
also devoted to a form which en- 
ables the farmer to list revenue 
and expense for filing his income 
tax report. 

“These calendars,” Mr. Scofield 
said, “are in big demand from farm 
folks and we dispose easily of 
2,000 of them most of which are 
distributed by request. They are 
rather costly but we are convinced 
they are worth the money.” 

In addition to doing a big vol- 
ume in feeds the Scofield firm en- 
joys a prosperous seed business. 


ei2e 


creed helps retain 


THE MERCHANDISING creed established by Roy 
A. Scofield, left, has charted a successful course 
for him in the feed business. Shown at the lower 
right is his modern plant at Council Bluffs, la. 


This department is promoted well 
in advance of the season with ad- 
vertising and special displays. 

Last spring a full-sized wax 
dummy of a woman dressed in 
gardening slacks and a large sun- 
shade hat was placed in the win- 
dow. Real soil and grass matting 
were used to give the appearance 
of a garden and lawn. Seed pack- 
ets attached to stakes were inserted 
in the ground. In the background 
an attractive display of fertilizer, 
garden tools and kindred supplies 
was arranged. The display idea 
pulled actual sales and made Mr. 
Scofield's last spring's record un- 
usually outstanding. 

An advertisement published at 
the time the display was being 
featured also contributed greatly to 
creating sales. Mr. Scofield is so 
proud of it that he classifies it as 
the best he ever used, and invites 
other dealers to try it if they desire. 
The copy for the advertisement 
reads: 

“Beauty is good business. For 
most normal people there is satis- 
faction enough in making the home 
beautiful, but we need not forget 
that when the home grounds have 
been planted we have added much 


value to our property that can be 
measured in dollars and cents. A 
well landscaped home with a nice 
lawn is always worth hundreds of 
dollars more and is far more sale- 
able than one which stands bleak 
and bare. Resale firms recognize 
this. Home owners find it out when- 
ever they come to sell. For more 
than 40 years it has been our busi- 
ness to furnish seeds, plants and 
fertilizers that will help you realize 
your heart's desire for beautiful 
home surroundings. Now is the 
time to plant your lawn.” 

Although Mr. Scofield does not 
operate on a strictly cash basis, he 
has few delinquent accounts on his 
books. His policy is getting cus- 
tomers to commit themselves defi- 
nitely on the time they will be in 
position to pay. He contacts them 
personally to collect. 

Further explaining his merchan- 
dising creed, Mr. Scofield says that 
“constant advertising, popular mer- 
chandise correctly priced, good dis- 
play and housekeeping and cour- 
teous and efficient service seem to 
be responsible for what success 
we have enjoyed. We have always 
been conservative in our method 
of operation and careful about 
making extravagant claims or 


pushing new lines until they have 
proven suitable.” 
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or- tele-Midland Co. 
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As more dairymen are undertaking their own experiments with ADM cold-pressed 
Wheat Germ Oil, more and more evidence is being accumulated on the effective- 
ness of Wheat Germ Oil in the correction of breeding troubles due to vitamin E 
deficiency At the same time, the inquiries and reports which are coming in daily 
are revealing a much more wide spread prevalence of vitamin E deficiency disorders 
than was at first suspected. Since milk production profits are so directly dependent 
on reproductive performance, it is natural that dairymen should seek the oppor- 
tunity to make wheat germ oil prove itself in their own herds where the results 
will be most conclusive. The statements, reproduced here, from three prominent 
breeders are typical of the letters being received from all parts of the country, 
wherever ADM cold-pressed Wheat Gerin Oil has been put to a practical test. 


Recently, following the published findings of Dr. Evan Shute of New London, 
Canada, in connection with human wheat germ oil therapy, a new plan of re- 
storing vitamin E levels has been successfully applied to livestock and poultry 
feeding. This new method is known as the Saturation and Maintenance Plan. 
Here is a significant contribution to the problem of correcting breeding troubles 
that no feed manufacturer or mixer can afford to ignore. Get full information 
at once and be prepared to cooperate with those buying your feeds in increasing 
profits through improving reproductive performance. 


ARCHER -DANIELS-MIDLAND CO. 


653 Roanoke Building, 


MINNEAPOLIS, 
LA! sews” whic 
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Read What 3 Prominent 
: Breeders Have to Say! 
Some time ago my herd site 
was useless- On the Aith day after a 
feeding your ADM cold-pressed 
Theat Germ oil, ysed him for 
s ever if 
3 pot ERNING 
We have ysed yout ADM cold’ 
4 pressed Wheat Germ Oil both on 
‘ young heifers that had been giving oe 
us difficulty getting them to 
3 conceives and on oldet animals. The © 
results have been most gatisfactory- aS 
contribution to the Prod 
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fe eat Germ ECIALTIES ane ADM Wheat G 
4 Oil and 3s now += nd active SION erm Oil 
breeder. After such satisfactory 
results with this pull, Wheat Germ Oil 
pie was fed to forty-six cows on one farm. 5 
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: aes tions that increased milk pro’ 4 
ilted also. 
BETTER FARMS. Inc. irm 


Make Resolutions and Keep ‘Em 


by EMIL J. BLACKY 


The book of life and business, too, 
With January starts anew, 

And looking backward on the past 
We all resolve new lots to cast. 
No more, we vow, shall habits old 
The outcome of our futures mold. 
Yes, every day in this New Year 


more IBBERSON Efficiency! 


Above interior view of the Farmers Union Elevator Co. mill 
and feed plant at Kandiyohi, Minn. is another example of 
how IBBERSON plans compact arrangement of equipment 
for smooth “‘straight-line’’ production at lower cost. Why 
not have this definite competitive advantage in your plant? 


No Cost for Consultation 


Write us in full confidence, without obligation. Ask for the IBBER- 
SON book of Grain Elevators and Feed Mills. 


COMPANY 


More efforts to our work we'll gear; 

The customers whose trade we 
missed 

We swear we'll get back on our 
list. 

No prospects shall escape our calls, 

We'll bear down on the man who 
stalls 

Because we know when facts we 
add, 


2 


INNEAPOL | 


There’s still new business to be 
had. 

Our book accounts we'll analyze 

And start the New Year sound and 
wise, 

By calling credit so much hash— 

Why, certainly, we'll sell for cash! 

Out, too, we'll cast slow-moving 
stock 

That weights our shelves like so 
much rock, 

We'll give that space to items new, 

That show a profit through and 


through. 

Yes, all these things we sternly 
vow, 

To make this brand New Year a 
wow. 


Our resolutions high we heap ‘em, 
But more than that we swear to 


keep ‘em. 
APPOINTED SALES MANAGER 

Dr. R. C. Surface, until recently executive 
secretary of the Animal and Poultry Welfare 
Institute, Chicago, has been appointed direc- 
tor of sales, education and advertising for 
the Dr. L. D. LeGear Medicine Co., St. Louis. 
He assumed his new duties January 1. Dr. 
Surface has enjoyed wide experience in gen- 
eral veterinary medicine. 


Indiana Dealers Meet 
January 23-24 


Indiana Grain Dealers association 
will hold its 38th annual meeting at the 


Columbia club in Indianapolis, Monday and 


Tuesday, January 23 and 24. Final an- 
nouncement on the speakers’ program by 
Secretary Fred K. Sale indicates that those 
in attendance will hear an imposing array 


of orators. 


Consideration of present and proposed 
legislation will occupy a prominent spot on 
the convention program. Present plans call 
for the appearance of Otto F. Bast, presi- 
dent, and Ray B. Bowden, executive vice 
president, Grain & Feed Dealers National 
association on the speakers’ program. 

Mr. Bowden will summarize briefly the 
provisions of the federal wage-hour law. 
The proposed processing tax measure will 
be discussed by Samuel R. Harrell, pres- 
ident of the Indiana State Millers associa- 
tion. The bill is on the legislative calendar 
of the present congress. 

H. L. Rogers, statistician of the Indiana 
state chamber of commerce will present pro- 
posed changes in the unemployment and 
workmen's compensation law. Dr. Clarence 
Henry, director of education for the Chicago 
Board of Trade, will speak on “Shall the 
American Farmer Ship, Shift or Shrink.” 

W. H. Bryan will address the convention 
on the subject “The Vendor, the Peddler, the 
Salesman.” Secretary Sale urges all those 
who attend to bring their wives. The ladies 
will be entertained at a movie Monday atfter- 
noon and will be welcomed at the annual 
banquet and dinner-dance that evening. 


THE FEED BAG — January, 1939 


q 
i 
: i 
i 
i 
‘ i i 
; 
| 


he built his'business on 


Dare You 


spirit of philosophy 


by Emil J. Blachy 


TAND TALL—Think Tall—Smile Tall—Live Tall! 
That epitomizes the life philosophy of William 
H. Danforth, founder and chairman of the board 
of Ralston Purina Mills, St. Louis, Mo. It is the will 
to win, the “I Dare You” spirit that motivates his thou- 
sands of employees and pulsates through the net- 
work of 20 feed manufacturing plants dotting the 
United States and Canada. 

On the day following a visit of more than 300 
farmers to the Purina experimental farm and labora- 
tories that I was privileged to attend, I sat across 
the desk from Mr. Danforth in his private office. A 
few minutes’ conversation with him would inspire 
anyone to greater achievement. Although in his 
sixties, he remains dynamic, trigger-minded and ra- 
diant in health. He is a busy man, interested not 
only in continuing to build his own company but in 
helping to direct a dozen other businesses and phil- 
anthropic and church organizations as well. Con- 
vincingly, he not only advocates but lives his phi- 
losophy and business maxims. And yet he takes 
little credit for himself, preferring to cast the spot- 
light on his associates and employees. 

The story of Mr. Danforth and Purina and his 
famous Checkerboard trade mark dates back to his 
boyhood days when he lived in the swamplands of 
Missouri and attended a small city school. He was 
frail and listless, a fact which displeased his teacher 
who prided himself on being a health crank. One 
day he seemed to single out young Danforth per- 
sonally. What followed is described in Mr. Danforth's 
book, “I Dare You,” which is in its seventh edition. 
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ON THE PLAQUE to which William H. Danforth, 
founder and chairman of the board, Ralston Purina 
Co., St. Louis, Mo., is pointing are inscribed the 
ideals on which he built his great network of feed 
and cereal plants and elevators. At the lower left 
he is shown with Mrs. Danforth who wears a check- 
erboard scarf, symbolic of the trade mark appear- 
ing on all Purina products. At the lower right Mr. 
Danforth fondles the first pair of boots he ever 


wore as a boy which recall to him many pleasant 
memories. 


“With flashing eyes and in tones that I will never 
forget, he looked straight at me and said, ‘I dare you 
to be the healthiest boy in the class.’ That brought 
me up with a jar. Around me were boys all stronger 
and more robust than I. To be the healthiest boy in 
the class when I was thin and sallow and imagined 
at least that I was full of swamp poison! — the man 
was crazy. His voice went on. He pointed directly 
at me. ‘I dare you to chase those chills and fevers 
out of your system. I dare you to fill your body 
with fresh air, pure water, wholesome food, and daily 
exercise until your cheeks are rosy, your chest full 
and your limbs sturdy.’ 

“As he talked something seemed to happen inside 
me. My blood was up. It answered the dare that. 
surged all through my body into tingling finger tips 
as though itching for battle. 

“I chased the poisons out of my system. I built a 
body that has equalled the strongest boys in that 
class and has outlived and outlasted most of them. 
Since that day I haven't lost any time on account of 
sickness. You can imagine how often I have blessed 
that teacher who dared a sallow-cheeked boy to be 
the healthiest in the class.” 

Possessed with this self-willed health, Mr. Dan- 
forth in 1892 was ready to embark on his business 
career. His first job was with the National Brick and 
Quarry Co. of which he later became secretary. He 
was skeptical of the future of the building material 
business, however, and began to reflect on the ad- 
vice of his father who often told him, “William, get 
into a business that meets people’s needs regardless 


(Continued on Page Twenty-six) 


‘THE FOURFOLD WAY OF LIVING. 
: 


ETERMINED to stand shoulder 

to shoulder in solving their 
problems, members of the Eastern 
Federation of Feed Merchants will 
spend two days in convention at 
the Onondaga hotel, Syracuse, 
N. Y., February 17 and 18. Aiding 
them in their business revival pro- 
gram will be expert speakers on 


meets in february 


current affairs of the day. 
Probable high note of the con- 
vention will be the message from 
the United States chamber of com- 
merce to be delivered by Robert W. 
Belcher, manager of the northwest- 
ern division. His subject will be 


THIS YEAR | WILL 


WIN WITH 


Service Dept., Allied Mills, Inc., Fort Wayne, Ind. 


Send complete details on your 1939 program 
of sales promotion for feed dealers. 


Name____ 


Address 


OFFICIAL NOTICE 


The annual meeting of the East- 
ern Federation of Feed Merchants, 
Inc., will be held at the Onondaga 
hotel, Syracuse, N. Y., February 
18, 1939, at 10 a. m. for the pur- 
pose of electing seven directors 
and for the transacting of other 
business that may properly come 
before the meeting. 


LOUIS E. THOMPSON, 
Secretary. 


“What Hurts Business Hurts You 
and Whose Tail is Caught in the 
Door Now.” 

Ralph M. Field, president, Amer- 
ican Feed Manufacturers associa- 
tion, will describe the National 
Feed Merchandising Council Plan, 
designed to establish uniform sell- 
ing rules and insure better business 
conditions throughout the trade. 
Another organization leader, Ray 
B. Bowden, executive vice president 
of the Grain & Feed Dealers Na- 
tional association, is expected to be 
present to discuss legislative prob- 
lems, while Clifford R. Plumb, di- 
rector of the Bureau of Food Con- 
trol, New York department of agri- 
culture and markets, will talk on 
enforcement of feed regulations. 
Louis E. Thompson, secretary of the 
Eastern federation, is still busy ne- 
gotiating with other speakers, par- 
ticularly on merchandising. 

“When feed men gather for our 
annual meeting,” he said, “it will 
not be just another convention. 
Our purpose is to urge leaders in 
the trade to discuss the troubles of 
the feed business and arrive at 
some method of solution. 

“How much punishment can the 
feed dealers take before they are 
stung into making their protests 
heard? This convention will be an 
opportunity to protest. It is ex- 
pected that the committee on reso- 
lutions will have many a busy 
session drafting the decisions 
reached.” 

Various firms will present new 
ideas on feeds and allied products 
at a series of exhibits which are to 
be arranged near the meeting hall. 
Albert Thompson, Wycombe, Pa., 
president of the federation, will 
direct the convention program. 
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WAYN 
That’s the New Year's resolution of progressive feed 
: Florida and here are five good reasons why it 1s 3 
very wise resolution 
1. The All-America” paby Chick poll will set 
| you more chick starter pusiness» and give you 4 close real 
and valuable contact with the chick raisers of your 
Jocality> at the beginnins of the season. 
2. w (wayne introductory offer) will start all 
your customers on Wayne Chick starters and yncrease 
your feed sales- 
4. T be T Annual wayne chick Growins Derby> 
with $5,000.00 in merchandise prizes» will keeP your 
customers on the Wayne progra™ 
4. The Wayne Better pullet program will yncrease 
your growing mash gales next season 
5, Wayne Coupons will keeP your customers repeat 
ing chrovghort the seaso™ 
Join pundreds and pundreds of other progressiv 
feed Nesters now: epThis yea" will win 
with wayne!” 
WAY ¥ = 
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fond du lac equity 


hails future with 


_ A. FISHER who organized 
G the Fond du Lac Equity Co- 

operative Co., Fond du Lac, 
Wis., back in 1920 shook his head 
when his two sons, who now man- 
age the business, announced that 
they were going to invest $18,000 
in a new and modern plant. 

“It served our trade in the old 
days and it should be good enough 
now,” was the father’s contention. 

But despite his discouraging ad- 
vice and with the consent of the 
officers and stockholders of the 
company, plans were rushed on a 
new structure. On December 3, the 
Fond du Lac Equity Cooperative 
Co. opened its modern combina- 
tion retail store and feed mill with 
more than 1,000 folks joining in the 
celebration. And the proudest and 
most enthusiastic of all was the 
father who advised his boys 
against the idea. He had never 
dreamed that such a complete 
transformation could be effected 
from the old stand which served 
him when he organized the busi- 
ness. 

Previous to opening the new 
plant, H. J. and F. W. Fisher, man- 
ager and secretary-treasurer re- 
spectively, confined their activities 
to the retail selling of feeds and 
coal. There were no grinding or 
mixing facilities or attractive sales 
and display rooms to hold cus- 

tomers who were gradually dwin- 
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NEAT as a delicatessen is the 
Fond du Lac Equity feed mill 
room, Upper view shows feed 
mixer and sackers and bin con- 
trol board, while lower photo 
depicts the grinding equipment 
and spout fittings. Below is an 
exterior view of the plant with 
sales room and display windows 
at extreme left. 


dling to competition offering these 
services. At first the idea of re- 
modeling the old plant was enter- 
tained. It was finally decided, 
however, that half of the old struc- 
ture should be torn down and the 
other half moved across the rail- 
road tracks to provide emergency 
storage facilities. 

The present plant is modern and 
new from the foundation to the 
ventilators at the top of the feed 
mill section which juts high into 
the air. Inside everything is as 


spic and span as a delicatessen. 

Stretching along the entire side 
of the building and parallel to the 
street is a loading platform. This 
gives ready access to the retail 
sales room, the warehouse section 
and the feed mill. The tin roof pro- 
jects far enough over the driveway 
to protect customers during inclem- 
ent weather and they can be 
served with a minimum of time 
and effort. 

Two large display windows en- 
able the firm to feature merchan- 
dise that is clearly visible from the 


street and driveway. These adjoin 


a door leading into the retail sales 
room which has abundant floor 
and counter space and provides a 
pleasant place for farmers to linger 
and shop. A cheerful private office 
where the two Fisher brothers 
make their headquarters adjoins 
the sales room. 

The warehouse section of the 
plant which provides for storage 
of approximately seven cars of 
feed separates the retail store and 
the feed mill department. One 
corner of the warehouse is parti- 
tioned off for a flour room which 
will store at least one carload. 

Gleaming white enamel walls 
and a hard maple floor give the 
18x20 foot feed mill room an im- 
maculate atmosphere. In one cor- 
ner is a modern Strong-Scott 24- 


(Turn to Page Thirty-four) 
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ATE old bovine! Hail to your unsung glories! No matter how 

they pestiferously inspect your anatomy, or tinker with your me- 

chanics, or slug your “innards” with fool fodders, or neglect your 

nightie — you just keep right on, year in and year out, doing your 
daily duty. 


You feed and nourish our babies; you succour the teething and 
the toothless; you build up our wasted mortal frames; you drown our 
oysters; you provide comfort for the kitty; you furnish health to sin- 
ners and saints alike; you prolong tottering old age, trying your best 
to turn the clock of senility back to life’s summer. 


You give occupation and profit to countless farmers, feed dealers, 
milk combines, creameries, cheese-makers, ice cream purveyors, soda- 


jerkers, and a multitude of that early morning, necessary evil, the 
milkman. 


And once a year you hazard your very life to bring forth the chil- 
dren of your bovine heart in order that millions of gluttonous mortals 
may gorge on their flesh. We stew and roast and fry and broil your 
offspring and you never murmur. The hides from their quivering car- 
casses provide the shoes in which we imprison our feet. Millionaires 
wax richer on the destruction of your little ones. You never complain. 


And all you ask is a good balanced ration, a gentle laxative, a 
draught of clear water and a cleanly stall. You graze where you may 


and you lie down content in whatever shade or shelter a kindly Prov- 
idence shall have willed. 


A few short years and you are mince-meat or packer’s pride. But 
not until you have given to the world others of your feminine kind to 
carry on. And only a little lcter your daughters will join you in that 
bovine Valhalla from whose bourne neither traveler nor bossy returns. 


What would we do or what would we be without you? You are 
the world's greatest single benefactor — the plain old American cow. 


—JIM WESTOVER 
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‘Farm-fested” 


Chick Builder 
Egg Mash 
Mash Concentrate 
Broiler Feed 
Turkey Builder 
Turkey Finisher 
Turkey Breeder Mash 
Dairy Feed 
Calf Builder . 
Pig & Hog Builder 
Hog Concentrate 


Dog Food 


PERFORMANCE: 


Feeders and dealers have confidence in Larro “Farm-tested" Feeds and Gold Medal “Farm-tested” Feeds—the confidence that 
comes from years of steady, dependable performance. Dealers have seen these products build business and good will. Feeders 


have seen them produce the outstanding results that come from high quality, carefully-made feeds, whose formulas are based 
upon years of testing at Larro Research Farm. That's why we believe you,‘too, will find them profitable. 


Larro “Farm-tested” Feeds and Gold 
Medal “Farm-tested” Feeds were 
developed and proved at Larro Re- 
search Farm. Those having the same 
descriptive names are made to the 
same formulas. 


Both lines are backed by forceful, 
well-planned sales and advertising 
campaigns—carried on all the year 
round. Trained resale men help Larro 
dealers and Gold Medal dealers 
with sales and service problems. Di- 
rect-by-mail advertising, magazine 
advertising and attractive store dis- 
play material are provided. 


Investigate now and find out about 
these fine products. A valuable 
franchise may be available in your 
territory. 


WRITE TODAY 


For information about the above feeds write 


LARROWE MILLING COMPANY 


For information about the above feeds write 


CROSBY COMPANY 


Gold Medal 


Chick Builder 
Egg Mash 
Mash Concentrate 
Broiler Feed 
Turkey Builder 
Turkey Finisher 
Turkey Breeder Mash 


Dairy Feed 
Dairy Supplement 
Calf Builder 


Pig & Hog Meal 
40% Hog Supplement 


Dog Food 


Fox Ration 


(TRADE NAME) 


Division of General Mills, Inc. 
DETROIT + MICHIGAN 


Farm-tested” is a registered trade mark of General Mills, Inc. 


(TRADE NAME) 


Central Division of General Mills, Inc. 
MINNEAPOLIS + KANSAS CITY 
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R. FEED DEALER: If 
shrinking feed sales are 
giving you a headache 


...lay off the aspirin tablets... 
and try selling pelleted feeds. They 
are the best tonic for anemic feed 
tonnage the industry has seen in 
either the Republican depression or 
the Democratic recession. 

Pellets take the “hot air” out of 
feed selling and put it on a “see- 
ing is believing” basis. If there is 
a more effective way to sell any- 
thing from feed to Brooklyn bridges 
... than the simple procedure of 
letting a man’s own eyes convince 
him ... then this writer must have 
been behind the door when the 
secret was whispered around. 

Every time a poultryman cleans 
out his water fountain, he sees a 
good reason why he ought to.feed 
pellets. 

Whenever he refills his feed hop- 
pers, he sees another. Just watch- 
ing his chickens eat for 10 to 15 
minutes will show him several 
others. 

_The evidence of why he should 
feed pellets lies thick all around 
him. To get the business, all you 
have to do is to point out these 
perfectly-plain-to-the-naked-eye rea- 
sons. 

But, let's go back a moment. 
Why has selling feed . . . ordinary 


by M. J. SUE 


feeds such as mashes...to new 
customers... become a tough and, 
too often, an impossible job? 

Well first, the man selling cheap, 
inferior mash still claims it’s the 
finest feed made. He uses the 
same words... the same claims 
... to sell his cheap feed you use 
to sell your quality mash. 

How are you going to prove him 
wrong? 

You may say your feed contains 
more vitamins. But, can you show 
them to the farmer? Or perhaps, 
you talk superior proteins, mineral 
balance or what not in your feeds. 
Again, how are you going to prove 
or show them? Even a chemical 
analysis of the two feeds . . . could 
you make one... might not con- 
clusively prove the definite supe- 
riority of your feed. 

You simply ask the farmer to 
believe you are telling the truth 
and the other fellow is stretching it. 

What does the farmer think 
about all this? 

After hearing the same... the 
self-same claims... made for every 
feed, he probably decided there's 
a lot of “hot air” in feed selling... 
that all feeds are pretty much 
alike. He may even decide he can 


mix up as good a feed as the next 
fellow. So, he buys the cheapest 
feed or makes his own. 

You and I may know he is using 
a poor feed. But, try and convince 
the farmer! It can’t be done with- 
out a long series of expensive feed- 
ing tests. This means lost busi- 
ness. Lost profits! 

What can pellets do to over- 
come all this? 

Suppose farmer Jones does say 
—"No! I'm satisfied with the feed 
I'm using. Besides it's cheaper 
than yours.” With pellets, you're 
not licked. Instead, here’s just the 
point where you really start to sell. 

Take a handful of feed right from 
the bag Farmer Jones has been 
using. Walk over to the hopper 
with it and say — "Mr. Jones, look 
at this.” 

Then show how much finer is the 
feed left in the hopper than is the 
same feed as it comes from the 
bag. Ask Farmer Jones, if he 
knows why. 

If he doesn’t... you tell him! 

The birds have picked over the 
mash in the hopper. They have 
eaten the large particles and lett 
the fine, floury parts. The large, 
coarse parts in the feed are grain. 
The fine, floury parts are milk, 
meat scraps, alfalfa, and other 
high-priced, high-protein, vitamin- 
rich ingredients. The feed left in 
the hopper will actually analyze 2 
to 4 per cent higher in protein than 
the original mash itself! 

Farmer Jones’ birds are refusing 
to eat these best and highest priced 
ingredients in his feed! Sure, he 
can force his birds to clean up 
these fine, hard-to-eat ingredients. 
But. if he does, feed consumption 
will slow, uv — so will growth and 
egg production. Either way Farmer 
Tones loses. 

Now, your pellets will get the 
whole ration. perfectly balanced, 
eaten greedily from the top to the 
bottom of the hopper! Your pellets 
will get those high-priced ingre- 
dients into the bird where they can 
make eqgs and body weight. Your 
competitors’ mash wastes them! 

No farmer . . . least of all, price 
conscious Mr. Jones... wants to 
waste the best part of his feed! 

This little stunt will make him 
stop and think. The feed he 
thought so good has a weakness 


(Continued on Page Twenty-e‘ght) 
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NICOTINE COMPOUND 


There’s Extra Profit 
in Mixing MASH-NIC 
with Your Poultry Feeds! 


MASH-NIC is a scientifically prepared nicotized powder that 
affords easy and effective control of poultry roundworms 
(Ascearidia lineata). MASH-NIC contains nicotine in uniform, 
measured amounts—in a special shockless form (U. S. Patent 
No. 2,033,495). It does not lose its strength with age and is 
odorless, tasteless and non-volatile. 


The Nicotine in MASH-NIC is not released until it reaches the 
bird’s intestines, killing said roundworms where they live. It 
will not affect egg production or interfere with growth. 


Start mixing MASH-NIC with your poultry feeds now — 
sell it in packages to your customers. It means greater sn 
for you! Write for full details. 


TOBACCO BY-PRODUCTS & CHEMICAL CORPORATION 
INCORPORATED + «© LOUISVILLE, KENTUCKY 


Happy hinthday 


Many members of the feed and grain 
trade started the New Year right this month 
by celebrating their birthdays. Max Cohn, 
Sunset Feed & Grain Co., dropped in on his 
folks on January 7 a la stork. He has since 
developed his company, of which he is pres- 
ident, into a thriving business at Buffalo 
and when he isn’t selling ‘em by the car- 
load enjoys his hobby of fishing—and more 
fishing. 

Marlon Brando, Calcium Carbonate Co., 
Chicago, made his debut January 11. He 
has been in the feed business for 18 years 
and when at leisure enjoys photography, 
dogs and horses. 

Harry Cowan, born January 16, alsé cele- 
brates his 33rd anniversary of service with 
Spencer Kellogg & Sons, Inc. He is located 


MAX COHN 


at Minneapolis and his. hobbies are to play 
hard when he plays and work hard when 
he works. 

M. R. Wright, vice "president and secre- 
tary of the Shores Co., Cedar Rapids, Ia., 
probably celebrated his birthday January 10 
by taking an airplane ride. He enjoys fly- 
ing, radio and golf. 

Ralph T. Fox, the Fox Co., Newfield, N. J., 
and Charles L. Davidson, Stone Mountain 
Grit Co., Lithonia, Ga., had occasion to con- 
solidate on a big birthday cake. Both were 
born January 11. 

High honors for birthdays in one month 
go to the Milwaukee Grain & Stock Ex- 
change. Those who “traded” mutual greetings 
were E. J. Koppelkam, January 5; A. L. John- 
stone, Johnstone-Templeton Co., January 15; 
O. R. Sickert, Deutsch & Sickert Co., January 
18; John Lauer, J. V. Lauer Co., January 10, 
and E, §S. Terry, Stratton Grain Co., January 
7. Mr. Terry is president of the Exchange. 

@ JOSEPH MELANSON, Farmington Feed & 
Supply Co., Farmington, N. H., has pur- 
chased the Rollins grain store located in the 
Boston & Maine freight yards. 
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they said but 


HEN George Allen, owner of 

the new, modern Allen feed 

mill in Monmouth, Ill., sunk 
his life savings in starting his pres- 
ent feed business 11] years ago, the 
good neighbors of that friendly 
town threw up their hands and in 
their best colloquial English said, 
“he must be nuts.” 

These same good neighbors re- 
peated that same phrase again 
within the past year when Mr. 
Allen reinvested the money he had 
made in the construction of a 
$20,000 modern feed mill. 

The Allen feed mill represents 
hours of long labor and conscien- 
tious satisfying of customers. Even 
now the citizens of Monmouth are 
skeptical about the future of the 
mill, but Mr. Allen, who has def- 
inite ideas about how a feed busi- 
ness should be conducted, is pros- 
pering along with his investment. 

Mr. Allen was not always a feed 
mill operator. For many years he 
worked in a bank, then was a book- 
keeper for the Ford Motor Co., and 
up until 1920 was a Chicago office 
employe. 

About that time he decided that 
he would like to come back to his 
father’s farm, just outside Mon- 
mouth, and try to make his living 
that way. But it was an inoppor- 
tune occasion. The results of the 
World War had left the United 
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States with surplus inventories and 
consequent low prices — the post- 
war depression. 

From that time until 1928 Dame 
Fortune cast no loving glances at 
Mr. Allen. The spring of 1928 found 
him flat broke except for a $2,000 
life insurance policy. 

He felt that Monmouth had room 
for a good feed mill and borrowed 
$500.00 from the local bank and an 
additional amount on his insurance 
policy. With this he purchased mill- 
ing equipment amounting to $1800. 

The first year was hard sledding 
and Mr. Allen went farther into 
debt. But from then on things did 
a right about face and even during 
the worst years of the depression 
Mr. Allen kept on increasing his 
sales volume. 

At the present time the Alien 
feed mill has 10 registrations for 
its feed and makes a complete line 
including two egg mashes, a starter 
and a grower. 

During his first year in business 
Mr. Allen manufactured only 14 
tons of starter and grower com- 
bined while his output in his sev- 
enth year was 140 tons. He does 
a $25,000 volume of business a 
year now and has one account, a 


NEIGHBORS WAVED their 
hands in despair when George 
Allen invested $20,000 in his 
new feed mill. His investment 
is paying good dividends, how- 
ever, and that is all that mat- 
ters to him. Shown above is an 
interior and exterior view of the 
plant. 


hatchery, which takes $6,000 worth 
of his feeds a year. Another cus- 
tomer purchases 75 tons of mixed 
feeds annually. 

“When you run a business you 
should know your costs and sell 
your product at cost plus,” says 
Mr. Allen. “Too many persons do 
business only for the sake of doing 
business and you can’t make 
money that way.” 

The new Allen feed mill is a 60 
x80 foot structure of two-story con- 
struction. It is completely equipped 


, with the most modern machinery 


available. The second floor is used 
for storage of various mill feeds 
which are hauled up an electrically 
operated elevator. 

The plant boasts hopper bottom 
bins for storing 3000 bushels of 
grain all above the ground. This 
grain is emptied by means of an 
electrically operated drag. 

Included in the equipment is a 
large Big Chief feed mill, a product 
of the Custom Millers Supply Co., 
Monmouth, a Kelly-Duplex corn 
cracker, a Prater pulverizer mill 
No. 3, a 250 bushel capacity Sidney 
corn sheller and a No. 30 Burton 
horizontal mixer. An added feature 
of the building is that it is equipped 
with a Kewanee electrically-oper- 
ated hoist. Mr. Allen doesn’t care 
if the town-folks think he is “nuts.” 
No sir, not as long as his books 
show a profit at the end of each 
year. 
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CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


FOR SHAME, DAD 
Salesman: ‘What did you get 
your baby for a Christmas pres- 
ent?” 
Feed Dealer: “I took $10.00 from 
the little darling’s bank and bought 
him this smoking stand.” 


IT ALL DEPENDS 
Salesman: “Do you think it is 
unlucky to have a black cat fol- 
low you?” 
Dealer: ‘Well, it all depends on 
whether you are a man or a 


mouse. 


Big Profit Year Ahead 
for Dealers! 


Get going on FUL-O-PEP Chick Starter now and help 
lay the groundwork for a whole year of bigger prof- 
its, more satisfied customers, bigger, healthier pullets. 


A 


BIG year’s coming for Ful-O-Pep 
Dealers. Your poultrymen cus- 
tomers are optimistic. Month after 


month, in all leading poultry maga- 
zines, State farm papers, and with a wide variety of dealer 
helps your customers get the news on how to save up to 4 to 
4 on cost of feeding the new pullets, with Ful-O-Pep mashes 
and the Ful-O-Pep plan. Get your share of this business. Write 
today for details of The Ful-O-Pep dealership. 


THE QUAKER OATS CO., CHICAGO, ILL. 
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SOAP BOX 
Orator: ‘Who has done most to 
rouse the working classes?” 
Heckler: “The inventor of alarm 
clocks.” 


GUESS IT IS 
Professor: “The inside of our 
earth is a molten mass of rock and 
flame.” 


Student: “Ain't that hell?” 


A ventriloquist talks without opening 
his mouth. A lot of folks open their 
mouths without saying anything. 

THAT'S AN INSULT 

Hotel Clerk: ‘Why don’t you 
scrape the mud off your shoes 
when you come in here?” 

Hillbilly: ‘What shoes?” 

EASY AS PIE 

Willie: ‘Gee, pop, there’s a man 
in the circus who jumps on a 
horse's back, slips underneath, 
catches hold of his tail and finishes 
up on the horse’s neck.” 

Father: “That's easy. I did all 
that the first time I rode a horse.” 


It is illegal in Alabama to sprinkle 
salt on railroad tracks, which seems a 
queer way to catch a train anyway. 


PRETTY CROOKED 
Eleanore: “Can you trust him?” 
Dorothy: ‘Why, he’s so crooked 
that the wool he pulls over your 
eyes is half cotton.” 
PARTLY RIGHT 

Feed Dealer: “I paid a hundred 
dollars for that dog. He's part collie 
and part bull.” 

Salesman: ‘What part of him is 
bull?” 

Feed Dealer: “That part about 
the hundred dollars.” 


——— 
Where there's a will there's always a 


bunch of poor relatives. 


PRACTICAL MEDICINE 

Happy Youth: “Doctor, I just 
dropped in to tell you how greatly 
I benefited from your treatment.” 

Doctor: “Thank you, but you 
never took treatments from me.” 

Youth: “Yes, but my uncle did 
and I'm his heir.” 

ONE LEG IN 

Stage Instructor: “Have you had 
any stage experience?” 

Proud Beauty: ‘Well, I had my 
leg in a cast.” 
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EARS ago the average feed 
dealer was one who stuck 


pretty closely to selling vari- 
ous types of cattle and poultry 
feed and paid little attention to 
handling other profitable allied 
lines. The old type merchant felt 
that if he sold the farmer the feed 
for his livestock he was accom- 
plishing his aim in business. 

But today the picture has 
changed completely. The feed 
dealer is wiser, more flexible in 
his business policies and he con- 
ducts his enterprise in order to give 
a greater and more varied line of 
service to his customer. 

As a result, many feed dealers 
are selling specialties— and at a 
profit. 

Now is the time for every dealer 
to take inventory of his business 
and decide what special lines he is 
going to handle again in 1939 and 
which ones he can profitably add 
to his present supply. 

It has been proven over and over 
that the feed dealer who does 
merchandise a sensible number of 
specialties is the one who enjoys 
a year around business. These 
specialties help to take up the 
slack in off seasons and often are 
the difference between a profit and 
loss at the end of the year. 

Aside from the direct monetary 
angle, feed dealers who stock a 
good number of specialties benefit 
greatly by the fact that they are 
the ones who get more farmers to 
come into their stores and KEEP 
them coming in. Every additional 
visit from a farm customer gives 
the feed dealer one more chance 
to become better acquainted and 
to build confidence in the mind of 
the consumer. 

One of the most popular spe- 
cialty lines handled by feed deal- 
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ers is poultry remedies. Every day 
more and more dealers are recog- 
nizing the wisdom of handling this 
type of specialty. 

Remedies are something that sell 
themselves although a good feed 
dealer can boost sales materially 
by taking this type of product and 
displaying it prominently on his 
counter, 

We know of an Iowa feed dealer 
who early in January of 1938 was 
approached by a poultry remedy 
salesman who wanted the dealer 
to take on his line. After much 
persuasion he finally agreed and 
within a month was pleasantly 
surprised. 

The salesman arranged an at- 
tractive display and the first month 
the feed store did a splendid busi- 
ness. Farm customers who ordi- 
narily bought their remedies at 
either the grocery store or the local 
drug store made their purchases at 
the store simultaneously with the 
purchase of their feed require- 
ments. This particular feed dealer 
realized a nice profit on his first 
month's business and during the 
remaining months of 1938 in- 
creased his sales and profits even 
further. 

Many feed dealers have found 
that by handling poultry equip- 
ment they can develop new busi- 
ness and keep old customers. As a 
result, a great percentage of deal- 
ers now stock full lines of poultry 
equipment such as brooders, feed- 
ers, waterers, egg baskets, trap 
nests, incubators, etc. 

Each year more and more feed 
stores are selling baby chicks as a 
specialty. During the winter months 
feed dealers should make arrange- 
ments for their spring supply of 
baby chicks and if they do not op- 
erate their own incubators should 


handling right type of 


will add to your profits 


contract with a reliable hatchery. 

Selling baby chicks usually en- 
ables the feed dealer to also dis- 
pose of chick feeders and starter 
feeds. Often a farmer will pur- 
chase a flock of baby chicks from 
his feed dealer along with a supply 
of feed and will keep these chicks 
on the same brand of feed through- 


- out their cycle. 


Enterprising feed dealers have 
also purchased card board chick 
feeders from one of several com- 
panies who manufacture this type 
of product. These feeders are used 
for advertising purposes and are 
imprinted with the dealer's name. 
Such card board feeders sell at a 
nominal price per thousand. 

Flour is also an excellent spe- 
cialty for feed dealers. Any num- 
ber of dealers have realized a 
great deal of additional profit each 
year by handling a good family 
patent flour. 

Right now is an excellent time 
to stock up on fly spray and insec- 
ticides. With the first breath of 
spring, flies and other insects will 
appear again as if by magic and 
when that time arrives the farmer 
will be hustling to the feed dealer 
who can supply him immediately. 

Other specialties which are han- 
dled by feed dealers at a profit are 
peat moss and poultry litter, soil 
testing equipment, inoculators, rat 
exterminators, paint, garden tools, 
farm implements, fence posts, fer- 
tilizers, crow repellent, creosote or 
carbolineum, bird seed and sup- 
plies, binder twine and many other 
products. 

When you make your merchan- 
dising plans for 1939 don't forget 
to include a profitable number of 
specialties. 
specialties. Display them well and 
push them along with your feeds 
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— danforth 


(Continued from Page Fifteen) 


of seasons or depressions.” 

It was this advice which finally 
persuaded him to convince George 
Robinson of the Robinson Commis- 
sion Co. that instead of selling 
whole grains they could do a real 
service to the feeder by grinding 
and mixing them. The firm's first 
mill was equipped with a scoop 
shovel and a clean mixing floor. 
Soon afterward, Mr. Danforth be- 
gan-to study the amounts of 
crushed corn, oats and other ingre- 
dients that should be included in 
their feeds. Then he traveled up 
and down the Mississippi river tak- 
ing orders from planters to be 
shipped through wholesale grocers. 

As business grew the need of a 
larger mill was realized and a 
grinding and mixing plant was in- 
stalled in a building at Twelfth 
and Gratiot streets, St. Louis. The 
mill's services were short-lived, 
however, for in 1896 a cyclone flat- 
tened it into a mass of wreckage. 

The “I Dare You” spirit of Mr. 
Danforth expressed itself and next 
day he went to a banker to whom 
the firm owed $25,000 on the ingre- 
dients destroyed and convinced 
him that another $25,000 was nec- 
essary to save the first amount. 
Without security, excepting Mr. 
Danforth’'s character and ability, 
the loan was granted. Shortly, a 
new mill was in operation with Mr. 
Danforth as the controlling stock- 
holder and president of the com- 


pany. 

In 1898 the company began pro- 
ducing a granulated whole wheat 
cereal called Purina Wheat. The 
name Purina which appears on all 
of its feeds today was coined to 
signify purity. The slogan first used 
in the company’s advertising was 
“Where Purity is Paramount.” 

It was about this time also that 
Mr. Danforth conceived the idea 
of the Checkerboard trade mark. 
When a small boy he clerked in 
his father's store in a little Missouri 
town. Included in the many items 
sold were bolt goods, mostly old 
fashioned calicos and ginghams 
from which thrifty mothers made 
the dresswear for their families. 

One particular mother, a Mrs. 
Brown, always selected the most 


26 


striking red checkered gingham. 


Outstanding indeed was the Brown 


family when it came out in its new 
spring wardrobe. 

Like the original Mrs. Brown, 
Mr. Danforth has carried out the 
striking checkerboard on all bags 
and packages of feed products 
manufactured by Purina. And woe 
unto the advertising man who fails 
to include somewhere in his pro- 
posed sketch a pattern of these 
checkers. 

The present line of Checkerboard 
feeds which includes balanced ra- 
tions for every type of livestock 
and poultry began in a small way 
but expansion was rapid. Today 
Purina boasts of a network of 20 
feed manufacturing plants with its 
main headquarters in St. Louis, 11 
merchandising elevators, four ce- 
real manufacturing plants, six al- 
falfa grinding stations, four soy- 
bean processing plants, one cot- 
tonseed processing plant, one sani- 
tation products manufacturing unit 
and one molasses handling station. 

At Gray Summit, Mo., 40 miles 
from St. Louis, is the large Purina 
experimental farm where all feeds 
are constantly tested. This was 
established in 1926. A complete 
laboratory occupies one floor of 
the main feed manufacturing plant 
in St. Louis. 

Somehow as your conversation 
with Mr. Danforth proceeds, you 
feel that he dreamed of this big 
enterprise while experimenting 
with that first mixture of mule feed 


AIRPLANE VIEW of main 
plant of Ralston Purina Co. at 
St. Louis, Mo. 


back in 1893. You can almost im- 
agine him saying to himself, “I 
dare you to be a successful feed 
manufacturer whose name and 
trade mark will be known and dis- 
played from coast to coast.” And 
now that he has achieved his am- 
bition he still keeps on daring. 

We asked him what he thought 
of the future of the feed business 
and his answer rang with convic- 
tion. 

“Progress will be great,”’ he said. 
“I'm not selling my stock in our 
business.” 

Asked again what he would rec- 
ommend as a success formula for 
feed dealers, he replied: 

“The man who would be success- 
ful must have talent to use. He 
must follow his natural inclinations 
and develop them. My life in busi- 
ness and my contacts with young 
people have convinced me that the 
world is full of unused talents and 
latent ability. 

“When you are out selling,” he 
added further, “consider the man 
who is buying. Put his interests 
and needs paramount to yours. 
And above all dare yourself every 
day to do better—to beat your rec- 
ord of the day before.” 


@ P. J. OESTERLING & SON, INC., has 
opened a new feed store at Knox, Pa. This 
is the twelfth to be added by the firm which 
was organized in 1927 at Butler, Pa., and 
has experienced a steady expansion. 
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When you buy vitamin- 
bearing oil for your feeds, 
consider these Exadol* pluses: 


AVAILABILITY 


Stocks of Exadol are available at 
strategically located warehouses of 
distributors from coast to coast — 


THE PRODUCT your assurance of prompt deliveries. 


Every drop of Exadol is fish liver 
oil and nothing else. Exadol is a high 
potency U.S. P. cod liver oil blended 
with other fish liver oils of excep- 


IDENTIFICATION 

Squibb enables you to identify the 
source of vitamin A and D in your 
feed, by furnishing Squibb Water- 


tional vitamin potency. Marked Safety Formula Tags. 


VITAMIN GUARANTEE 


On every drum of Exadol you will 
find this guarantee of vitamin potency. 
“Squibb guarantees Exadol to contain 
3,000 (or more) vitamin A, U.S. P. 
XI units, and 400 (or more) vitamin 
D, A.O. A.C. chick units, per gram.” 


ADVERTISING 

Squibb national advertising, reach- 
ing millions of farm homes, features 
the Squibb Formula Tag. This helps 
you make Squibb’s national advertis- 
ing your local advertising. 


These six Exadol pluses will help you build 
a sound feed business. Get all the facts. 
Mail coupon for free vitamin portfolio. 


E. R. SQUIBB & SONS 


Veterinary and Animal Feeding Products Division 
DO DO 745 FIFTH AVENUE, NEW YORK CITY 


UNIFORMITY 

Squibb selects the most potent fish 
liver oils available and obtains a full 
year’s supply in advance — your assur- 
ance of uniformity. of 


RELIABILITY 


* A trademark of E. R. Squibb & Sons 


UNIFORMITY 
PURITY 
EFFICACY 


Please send your new Portfolio, “Squibb’s Contribution 
to Vitamin Feeding.” I understand this places us under 
OMPSC ARD CO no obligation. FB-1 


Name 


Address 


City, State 
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pellets 


(Continued from Page Twenty) 


he never noticed before. 

And that’s a good time to point 
to the spilled mash around his 
hoppers. Spilled mash is wasted. 
If Farmer Jones fed your pellets, 
his birds would pick up and eat 
spilled pellets, just like grain. That 


would cut Farmer Jones’ feed bill . 


and he can easily see how! 

After that, steer Mr. Jones over 
to his water fountains. Call his at- 
tention to the feed wasted in them. 
Show him this wasted feed is still 
more of the fine, floury high-priced 
ingredients which stick to the beaks 
of the birds to wash off in the 
fountains. 

That can't happen with your pel- 
lets! They can’t stick to the bird's 
beak. 

About this time, Farmer Jones 
may be ready to admit that come 
to think of it, he does have more 
runts among his chicks . . . more 
culls among his pullets ... and 
more loafers among his layers, 
than he thinks he ought. 

Put a hopper, freshly filled with 
Farmer Jones’ mash before his 
birds and watch them eat. Point 
out how certain birds crowd up 
and eat first. Others are forced 
back or hang back themselves. 
The birds that eat first are going 
to pick over that mash. They are 
going to leave an entirely different 
feed than they ate, for the birds 
that eat later. 

Mr. Jones can now see with his 
own eyes why all his birds do not 
have an equal chance to grow and 
lay. They don’t all get the same 
feed. 

But, your pellets will give all his 
birds an equal chance. It doesn't 
make one bit of difference whether 
a bird eats first or last. It must 
still eat a whole pellet. So, every 
bird gets exactly the same perfectly 
balanced feed in every mouthful. 

That gives every bird a better 
chance to. do its part...to grow 
better ...to lay better. There are 
fewer culls ... fewer loafers... 
more layers. 

These are just a few of the vis- 
ual sales demonstrations pellets 
enable you to put on. They will 
cause Mr. Jones, or any other farm- 
er, to stop and wonder if his cheap 


mash is really cheap, when he 
considers all the ways in which it 
is wasted. 

Besides these visual demonstra- 
tions, pellets offer you still other 
merchandising advantages. 

In the past several years, every 
worth while poultry paper and 
many farm papers have published 
feature articles on the value of 
pellet feeding. Pellets have and 
are getting more publicity than 
any mash feed. Why not take ad- 
vantage of this publicity? Offer 
your customers the kind of feed 
they have been reading so much 
about. You'll find many of them 
have just been waiting for some 
local feed man to offer pellets so 
they could try them. 

Then here’s another powerful 
sales argument. Several experi- 
ment stations, such as New Jersey 
... Washington and other quali- 
fied, independent laboratories, have 
run long experimental tests com- 
paring the value of pellets to mash 
feeds. 

Not once, in any test we know 
of, have mash feeds ever beaten 
pellet feeds. Consistently pellets 
have proven more profitable. And 
some of these tests were run for 
as long as three to four years. 

Certainly you can use facts like 
this, from unprejudiced, independ- 
ent sources, to prove that in your 
pellets you offer poultrymen more 
feeding value for their money. 

Better still, pellets build satisfied 
customers. They are thoroughly 
proven. Pellets have been fed in 
England more than a quarter of a 
century. On the Pacific coast of 
this country, pellets have been 
widely used for 10 or 12 years. In 


A ROTOLACTOR such as the one 
used at Walker Gordon Farms, 
Plainsboro, N. J., to miik cows will 
be used in the Borden Co. Dairy 
Exhibit at the New York World's 
Fair which opens next spring. More 
than 150 cows representing the 
five leading breeds will be on con- 
stant display. The platform of the 
rotolactor revolves and each cow 
as she steps on it is washed with 
warm water and then dried. The 
milk is then automatically weighed 
and when the cow comes around 
to where she started she is finished 
and ready for the next milking. 


the country as a whole, their use 
has spread during the past three 
or four years and is constantly 
increasing. 

Of course, it costs money to 
make pellets. Pelleting equipment 
and the special mill-set-up needed 
for them, makes the cost of pellet- 
ing too high for the small local 
feed mixer. But, this need not rob 
you of the “visual selling value” 
of pellets. 

Most every large feed manufac- 
turer now makes pellets. The vol- 
ume they have built enables them 
to offer pellets for as little as 5 
cents a 100-lb. bag more than 
mash, in a number of cases. 

Considering the extra feeding 
value ... considering the extra sell- 
ing value to you as a dealer... 
pellets look like the biggest feed 
bargain . . . at 5 cents extra a 100- 
Ib. bag... the feed industry has 


ever offered! 

@ DON MIHILLS, National Food Co., Fond 
du Lac, Wis., will leave shortly for a winter 
vacation in Florida. He will be accompanied 
by Mrs. Mihills. 

@ GEORGE Q. MOON & CO. feed mill, Bing- 
hamton, N. Y., was destroyed by fire. Loss 
is estimated at more than $50,000. 
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OHIO 

Leland and Earl Sheets have taken over 
‘se Chronister feed mill, Willshire, and will 
~perate it as the Wren feed mill. 

F. C. Gray Co., College Corner, has be- 
=an construction of a new building which 
vvill be used for grinding and mixing feeds. 

Franklin Feed Center has opened for busi- 
-ess at Franklin with John Kalberer as 
manager. 

W. E. Bruce has opened a retail feed 
store at Janesville. 

Sedalia Grain & Lumber Co., Sedalia, has 
installed a Jay Bee hammer mill. 

Paul Steimle, Wyoming Milling Co., Wy- 
oming, has installed a new feed mixer and 
corn grinder and cracker. 

Bainbridge Milling Co., Bainbridge, owned 


. by Q. G. Smith was recently destroyed by 


fire. 

Burdell DeVaughn and Kenneth Null have 
leased the B. F. Weiker flour mill, Republic, 
and are remodeling it. 

Ohio Soya Co., New Washington, has 
been incorporated with a capital stock of 
$91,800. The plant which will have a proc- 
essing capacity of 700 bushels per day is 
expected to be in operation soon. 


Herman Fakler Gets 
Newspaper Boost 


Herman Fakler, vice president of the 
Miller's National Federation, was recently 
the subject of a cartoon and a biography in 
the Washington (D. C.) Herold. The news- 
paper's comments follow: 

“Herman Fakler, vice president, Washing- 
ton representative of 
Miller's National Fed- 
eration. 

“Which is one of 
the potent trade asso- 
ciations (many with 
headquarters here) 
where competing 
butcher, baker or 
flour maker go to bat 
for advancement of 
respective industries 
as whole. 

“As president of 
American Trade Association Executives asso- 
ciation, he leads combined good-business 
aims of 500 most diverse bodies. Payless 
job, much work. He enjoys it. 

“Brisk in speech and bearing, modest in 
approach. Has faculty for helpfulness that 
makes him consultant in most matters involv- 
ing trade group relations with government 
and public. Owns rich baritone voice, as 
often lifted in song as speech. Effective plat- 
former, which is just as well when you con- 
sider all the conventions he must address 
this year. 

“His route to being trade group tycoon: 
Growing up in great flour-producing state of 
Minnesota, coming to learn Washington 
ropes in six years on Hill as congressman's 
secretary. Here since he got out of Army in 
1919. Joined Miller's National Federation 
staff 1925, vice president 1935. 

“Bridge favorite diversion, Mrs. Fakler 
favored partner. Their dignified Foxhall 
road home enlivened by two boys, who are 
making Badminton expert of father in spa- 
cious court out back.” 
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they Poured 2/2 Million 


A laboratory syringe poured 2% million 
deadly coccidia,—(50 times the number 
needed to kill many chicks),—down each 
of these Pratt Laboratory chicks and still, 

. PRATTS C-KA-GENE SAVED 
THEIR LIVES. 


By such rigid tests, Pratts proved C-Ka- 
Gene, ...a new feed ingredient, 
added to your feed, - will stop losses 
from Bloody Coccidiosis. 


And, Pratts proved it another way. In 
1938, six (6) million chicks, . .. on farms 
all over the country, ... were ‘fed C-Ka- 
Gene and successfully protected from 
Bloody Coccidiosis. 


Pratts C- Ka-Gene is not a “cure,” . . 
not a “preventive.” It is fed before and 
while outbreaks are likely. If germs are 
present, it permits chicks to get a MILD, 
HARMLESS case. Often careful labora- 
tory examination is needed to prove the 
disease ever occurred. There are few, if 
any, deaths and GOOD GROWTH IS 
MAINTAINED! 


After this light attack is over, the birds 
are IMMUNE, . protected 
from Bloody Coccidiosis, « £06 life: 


There is no flushing, . . . no spraying of 
litter. There’s nothing like Pratts C-Ka- 
Gene. IT IS EFFECTIVE!! 


You can profit from this marvelous dis- 
covery in four different ways. 


First: Mixed in your own growing Mash, 
Pratts C-Ka-Gene will add a huge tonnage 
and MUCH HIGHER PROFITS to your 
feed sales. 


Second: If you do custom mixing, here’s 
an ingredient that will add dollars of extra 
profit to every ton you mill. 

Third: Packages of Pratts C-Ka-Gene 
can be sold to poultrymen, mixing their 
own feed, at a big profit!! 


GERMS 


down each throat 
and STILL — 


Ka-Gene 


Fourth: If you sell nationally 
advertised feed, like Pratts stock 
Pratts C-Ka-Gene Ration, ...a 
new, special feed containing C-Ka- 
Gene. It will bring you new cus- 
tomers, and bigger profits. 


Here’s your chance to sell some 
feed to every poultryman in 1939. 


Exclusive feed mixing territories 
are now being assigned. Don’t let 
your competitor beat you to this 
big sales and profit opportunity. 
Send that coupon today!! 


Tear send coupon : 
TODAY!!! 


PRATT FOOD COMPANY, 
Philadelphia, Pa. Dept. 104 


Please send me full information on 
Pratts C-Ka-Gene. I am interested in: 


.... Mixing it in my feed. 

.. Selling it in packages. 

.. Using it in custom mixing. 

.... Selling Pratts C-Ka-Gene Ration. 


Name 
Address 


Town State 


Saves Slushing Spraying Sitter Sabor Chichs Money 


‘ 


ThompsonComments 
On Jersey Meeting 


HAT the wrong impression was conveyed 

by an article on the annual convention 
of the New Jersey Feed Dealers association 
as written by a reporter for The Feed Bag 
is the contention of Louis E. Thompson, sec- 
retary of the Eastern Federation of Feed 
Merchants. Mr. Thompson who attended the 
meeting comments as follows: 

“Any of your readers who were not pres- 
ent at the very successful meeting may gain 
the idea from your report that the major 
activity was a denunciation of cooperatives. 
This denunciation was not the purpose of 
the meeting and neither was it the effect. 

“Apparently by the expenditure of con- 


siderable time in preparation, officials of 
the State College of Agriculture, Rutgers 
university, gave the Jersey dealers an in- 
structive program. The feed men who were 
present went away with much useful infor- 
mation on nutrition, feeding practices, feed 
merchandising, application of the Wage and 
Hour law, loans for farmers who have 
proven ability and are in the need of re- 
habilitation and America’s problems in an 
international world. 

“It was not until the college had com- 
pleted its program and turned the evening 
meeting over to the dealers that coopera- 
tives were discussed and denounced. It 
should be remembered that the staff of the 
college in its official capacity is employed 
to serve the citizens of the state whether 
the citizens are convinced on cooperatives 


years. 


the company. 


CROP RECORDS PROVE THEIR VALUE 


ORE than 35 Million Tons of experience 
back of every bag. Large numbers of 
dealers have handled V-C continuously for 30 


FARMERS 


Dealers are given the support of vast manu- 
facturing, selling and advertising facilities of 


Opportunity for dealers in new fertilizing con 
suming territories. Write 


Virginia-Carolina Chemical Corp. 
EAST ST. LOUIS, ILLINOIS 


e30¢ 


or are believers in the retention of individ- 
ual enterprise of independent dealers. 

“To report that the denunciation of coop- 
eratives occurred under the auspices of the 
college authorities is to do them injustice. 
And the independent dealers refrained from 
taking up that critical subject until the col- 
lege had completed its program and with- 
drawn from participation in the meeting. 

“As far as I, the writer of this friendly 
criticism is concerned, I would have been 
more pleased if your reporter had given me 
more prominence as the advocate of vitamin 
control by the state rather than as a whip- 
per up of antagonism against cooperatives, 
since the Eastern Federation of Feed Mer- 
chants of which I am secretary has request- 
ed that states grant this service as an im- 
partial and unbiased referee for the many 
claims of vitamin potency made by the pro- 
ducers of vitamin carriers. 

“In his opening remarks, H. J. Samuelson, 
chairman of the meeting, thanked Herbert J. 
Baker, director of the extension service of 
the college, for reviving these meetings. At 
the close of the meeting by a rising vote, 
the feed dealers expressed their apprecia- 
tion of the college's services to them in pre- 
senting the program.” 

———-> 
@ PAUL SILVEY, associated with the An- 
derson Box Co., Indianapolis, Ind., for the 
past six years, has joined the Brower Mfg. 
Co., Quincy, ll., according to an announce- 
ment by W. J. Brower, president. In his 
new capacity, Mr. Silvey will have charge 
of advertising and sales promotion work. 
With the Anderson firm Mr. Silvey did ex- 
tensive work in mid-western and southwest- 
ern states. 
IT’S A DAUGHTER 

Albert Werthan, Werthan Bag Corp., Nash- 

ville, Tenn., wears a broad smile these days 
and his vest pocket is bulging with cigars. 
He’s been that way ever since ‘January 6 
when the stork deposited a lovely baby 
daughter at his home. Movie scouts, please 
take note. 
@ ROBERT A. FINDLING, Hobart, Ind., has 
purchased the Mason Moyer Supply Co., 
Gary, Ind. He will operate under the name 
Findling Supply Co. 


HAMMETT MARRIES 

Lee Hammett, advertising manager for the 
Dawe’s Vitamelk Co., Chicago, Ill., became 
the prize Christmas present for Miss Nadiene 
Carlisle, whom he married December 24. 
The ceremony was performed at 4:30 p. m. 
on that day in Kansas City, Mo., home of the 
bride. The happy couple spent a week 
honeymooning in Denver, Colo., and are now 
living in Chicago. 

@ C. C. DAWE, president of Dawe’s Vita- 
melk Co., Chicago, recently returned from 
an extended trip to Europe. Mr. Dawe, who 
came back to the states shortly before Christ- 
mas visited his firm's offices in London, 
England, and also spent some time travel- 
ing on the continent. 


@ JOHN C. KELLNER, retired head of Kell- 
ner Bros., flour and feed dealers, Manitowoc, 
Wis., died January 4 at his home. He was 
83 years old. 
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& J HE feeding of cod liver and 
other fish oils in poultry, calf, 
“fox, and dog rations is an 
-stablished necessity. Every feed 
».anufacturer knows that cod liver 
cil, as well as many other fish 
oils, have an important vitamin A 
and D content. But fish oils in 
themselves vary between wide 
limits in their vitamin content. 
Some fish oils are known which 
contain no vitamin D whatever. 
Therefore, the mere fact that even 
the recommended level of fish oil 
has been added to a mash is no 
indication that such a mash con- 
tains optimum vitamins A and D. 
Poultrymen generally have been 
slow to recognize an important 
fact connected with supplemental 
oil feeding. This is that the mere 
smell of cod liver oil or other oil 
in a feed is about the worst pos- 
sible criterion of the vitamin A and 
D content of that feed. Such a 
theory goes back to the days of 
about 1925-30, when the smell of 
oil in a feed meant that some oil 
was there. It might have been 
whale oil, but that didn’t matter; 
the smell was thought to be the 
important thing. We might argue 
that this still holds true today, but 
our knowledge of fish oils has in- 
creased many times in the last 
few years. Now oils are graded 
according to definite units or meas- 
ures of their vitamin A and D con- 
tent. Common is the knowledge 
that a minimum unitage of vita- 
mins in fish oil is 85 chick units of 
vitamin D and 600 U.S. P. units of 
vitamin A per gram. 

‘These units in themselves are 
merely “measuring sticks” but un- 
less the oil is guaranteed as to its 
vitamin unitage, by a reputable 
company, units don’t mean much. 
Admittedly the oil business is in- 
describably better than a few years 
ago. In part this is due to the fed- 
eral government which has pro- 
hibited the importation of tremen- 
dous quantities of oils falling below 
definite standards. More credit, this 
writer believes, must go to reliable 
oil companies who have spent 
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only as reliable 
as its producer 


by DR. W. C. TULLY 


large sums, over a period of sev- 
eral years, to standardize vitamin 
bearing oils. 

Today the use of fortified or con- 
centrated fish oils is the rule and 
no longer the exception. This 
change has been taking place for 
seven or eight years but much 
more rapidly in the last three or 
four years. Probably 80 per cent 
of manufactured feed is now sup- 
plied with true vitamin A and with 
vitamin D by means of fortified fish 
oils. There are at least three good 
arguments for this practice. All 
are irrefutably sound. First, fish 
oils are fed only for their vitamin 
content. The vitamins are con- 
tained in less than one per cent of 
the oil. Feeding the other 99 per 
cent is unjustified waste because it 
serves no nutritional purpose for 
the chicken at least and has a cash 
value for industrial uses. Second, 
much more effort has been spent 
in standardizing the fortified oils. 
Perhaps some companies will con- 
test this latter statement. 

To illustrate this latter point in 
1937 in tests conducted by the Wis- 
consin department of agriculture 
seven out of 18 samples, or 39 per 
cent of non-fortified or “straight” 
cod liver oils failed to give satis- 
factory results from a vitamin D 
standpoint. However, to state the 
whole truth, neither were all the 
fortified oils found to equal their 
claimed potency in A.O.A.C. chick 
units of vitamin D, but the per- 
centage which failed was much 
smaller. 

The third advantage of fortified 
oils is that they are markedly more 
economical. To illustrate this is a 
simple matter. For a laying mash 
to be used with grain, the recom- 
mended level of straight oil is two 


IT ISN'T a matter of lay or bust 
for W-19, above, a hen which 
is making records in the nutri- 
tional laboratories of Kasco 
Mills, Inc., Waverly, N. Y. 
Without effort she sometimes 
lays two eggs a day and did so 
nine days in a month, four of 
which were consecutive. She 
deposited her first egg Novem- 
ber 2 and by December 2 had 
chalked up 37 of them. Her 
weight is 3!/, lbs. and she is 
fed an all mash ration. 


per cent or 40 pounds to the ton. 
This is five gallons and costs ap- 
proximately $3.50. Compared to 
this, eight pounds of a dependable 
fortified oil— 400 D and 3000 A 
units per gram —the correct level 
for the same mash, costs only a 
little over $2.00. This saving, of 
nearly $1.50 per ton of mash, has 
certainly not been overlooked by 
up to the minute feed manufac- 
turers. 

Far too many actual poultry 
raisers, however, still want to 
“smell the oil.” This situation has 
been helped, to a greater or less 
extent, by some feed manufac- 
turers who use a fortified oil in 
their own mashes, but who sell the 
poultryman who does his own mix- 
ing a straight oil. The poultry 
raiser can benefit from all the ad- 
vantages of fortified oil just as the 
majority of manufacturers have 
already done. Five pounds of a 
fortified oil, having a similar and 
guaranteed unitage to the one pre- 
viously mentioned, that is 400 D 
and 3000 A units per gram, will 
retail for about 40 cents per pound. 
The five pound container therefore 
will sell for about $2.00 and is the 
equivalent (and usually more de- 


i 


pendable) to approximately three 
gallons of straight oil which usually 
retails for about $3.00. 

The old argument that the cor- 
rect level of fortified oil was more 
difficult to distribute evenly in a 
feed than the equivalent amount 
of straight oil never had any merit 
and is rapidly being made a minor 
point. Regardless of the type of 
oil mixed, or whether it is mixed 
mechanically or by hand, a pre- 
mix is essential. Actually it is 
easier to make this premix with a 
smaller amount of oil. 


~KLINKE offers. 
-aunique dealer 


COMPLETE SELLING PLAN 


Everything furnished to make imme- 
diate profits. 


% ADVERTISING CAMPAIGN 


Dynamic direct-mail campaign includ- 
ing a powerful new type of catalog, 
sent to your select customer list free 


of charge. Also letters, signs, etc. 


NO INVESTMENT, NO TROUBLE 


If you desire, we send chicks direct 
to your customers, and credit your 
sales direct to you. 


EXCLUSIVE TERRITORY . 


We give you exclusive Klinke ter- 
ritory and protect you on price. 


What feed manufacturers want 
is the most dependable source of 
the required levels of vitamins A 
and D and at a reasonable cost. 
The poultryman who mixes his 
own feed or who at certain sea- 
sons uses additional oil is, to be 
sure, entitled to a purchase of 
equal value. 

@ WILLARD S. MEYERS, S. H. Meyers Coal 
Co., Hudson, N. Y., has purchased additional 
property and will move his feed and coal 
business from its present location. He ex- 
pects to be in operation in his new quarters 


Calendar 


of coming events 


Northwest Retail Feed Association, 
Saulbaugh Hotel, Mankato, Minn. 
. January 16-17 


Indiana Grain Dealers Association, 
Columbia Club, Indianapolis, Ind. 


Farmers Grain Dealers Association of 


by February 1.. 


* 


* 


MAURICE KLINKE 
President and General Manager 


BEST OF CHICKS 


All our chicks are hatched from 
hardy, blood-tested flocks. They are 
bred to live, lay and pay profits for 
your customers. 


BUSINESS BUILDER 


Feed dealers particularly profit by the 
Klinke franchise, for it builds feed 
business. 


Many Klinke dealers in past seasons 
have made over $600 profit in 12 
weeks with a Klinke franchise. We 
pay highest rates of commission. 


FAST SERVICE 


13 trains leaving Madison daily in- 
sures prompt delivery. Truck service 
available where distance and volume 
permit. 


For details of the profitable, exclu- 


sive KLINE Dealership. 


- DEPARTMENT 19, MADISON, WISCONSIN 


lowa, Savery Hotel, Des Moines, la. 
. January 24-26 


Eastern Federation of Feed Merchants, 
Onondaga Hotel, Syracuse, N. Y. 


Minnesota Farmers Elevator Associa- 
tion, Hotel West, Minneapolis, 
Minn. . . February 21-23 


Pacific Northwest Feed Association, 
Seattle, Wash. . . February 22 


Society of Grain Elevator Superin- 
tendents of North America, Milwau- 
kee, Wis. . _ April 2-5 


Missouri Grain, Feed & Millers Asso- 
ciation, Elms Hotel, Excelsior 
Springs, Mo. . May 25 


American Feed Manufacturers Asso- 
ciation, Saranac Inn, Saranac Lake, 


American Seed Trade Association, 
Fairmont Hotel, San Francisco, 
Calif. . ey . June 12-15 


Ohio Grain, Mill & Feed Dealers As- 
sociation, Commodore Perry Hotel, 
Toledo, Ohio . . June 18-20 


World's Poultry Congress, Cleveland, 
Ohio . . July 28-August 7 


Grain & Feed Dealers National Asso- 
ciation, Nicollet Hotel, Minneapolis, 
Minn. . . October 2-3 


@ MILLHURST MILLING CO., Freehold, N. J., 


has expanded its plant and installed new 
scales. 


@ J. ROACH SONS, Plainfield, Ia., have in- 
stalled new feed grinding and mixing ma- 
chinery in their plant. 

@ L. W. ECKSTEIN, Tawas City, Mich., has 
moved his feed business into the Prescott 
Hardware building. 

NEW SOYBEAN PLANT 
Archer-Daniels-Midland Co. will soon be- 

gin construction of a new 5,000,000 bushel 
grain elevator and soybean processing plant 
at Decatur, Ill. Announcement of the expan- 
sion program was made by Whitney East- 


man, vice president in charge of the firm’s 
soybean division at Milwaukee, Wis. It is 
estimated that the new plant will cost in 
excess of $1,000,000. Operations are ex- 
pected to begin July 1. Archer-Daniels- 
Midland already operates plants in Chicago, 
Toledo, Buffalo, Milwaukee and Minneapolis. 


THE FEED BAG — January, 1939. 


: 
; 
‘ 
4 
— 4 
| 
326 


’ \TEST methods on poultry feed- 
ing, management, breeding, 
fi « improvement and marketing 
w. be stressed at the Seventh 
\. .1d's Poultry Congress at Cleve- 
ic: 4, July 28 to August 7, accord- 
ir to an announcement by H. H. 
/} =, chairman of the committee in 
c.arge of the popular program. 
1... Alp is poultry extension spe- 
cist in the college of agriculture 
c. the University of Illinois. 

Working with the conviction that 

,odern poultry production has ad- 
vanced to a stage where the suc- 
cessful producer must have all the 
latest information on hand if he is 
to realize a profit, Mr. Alp has 
evolved a six-day short course, 
every day of which will be devoted 
to one subject. 

Faculty for the course will con- 
sist of internationally famous poul- 
try-men who are authorities in the 
field. Class periods will be held 
each morning with speakers devot- 
ing the afternoon to personal con- 
ferences. 

The subjects to be discussed and 
the order in which they will be con- 
sidered are poultry feeding, breed- 
ing, poultry management, hatchery 
problems, flock improvement prac- 
tices and marketing problems. 

Members of the committee in 


INDIANA 

Harley Miller, Miller Grain Co., with ele- 
vators at Bainbridge and Roachdale, has 
opened a new feed store at Greencastle. He 
is celebrating his 20th anniversary in busi- 
ness. 

A group meeting of feed and grain deal- 
ers was held at Vincennes, December 21, 
with Oscar L. Barr, Bicknell, in charge. 
Following a dinner, problems of the industry 
were discussed. 

Martins Feed Mills, New Paris, has com- 
pleted construction of a new feed mill and 
office building. 

Sugar Creek Grain Co., Thornton, has in- 
stalled a l-ton vertical Sidney mixer. 

Noland C. Wright, vice president, Welling- 
ton Milling Co., Anderson, has been ap- 
pointed clerk of the house in the Indiana 
legislature. 

Farmers Elevator Co., Oakville, has built 
a new feed mill and warehouse adjacent to 
its present plant. 

Orville T. Stout, Baltic Mills Co., Vin- 
cennes, is serving in the Indiana senate, 
tevresenting Knox and Daviess counties. 

Farmers Cooperative Co., Southport, is 
constructing a new plant and is installing a 
new hammer mill, corn cutter and grader. 

William Christopher has purchased the 
interest of his partner, John Grogan in the 
Fowler Feed & Implement store, Fowler. 

Tom Auburn has opened the Safeway feed 
store at Union City. 
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short course on 


at world‘s congress 


charge of the popular program in 
addition to Mr. Alp are G. T. Klein, 
Massachusetts State college, Am- 


herst; W. H. Allen, New Jersey 
state secretary of agriculture; 
Dwight M. Rutherford, Pacific Rural 
Press, Los Angeles, Cal; John A. 
Hannah, Michigan State college, 
East Lansing; H. C. Knandel, head 
of the department of poultry hus- 
bandry, Pennsylvania State col- 
lege; C. E. Rohde, college of agri- 
culture, University of Missouri, Co- 
lumbia; J. E. Ivey, extension poul- 
tryman, Alabama Polytechnic Insti- 
tute, Auburn, and J. B. Hayes, col- 
lege of agriculture, University of 
Wisconsin, Madison. 


What aWhale of a Difference 


MANAMAR — Nature’s 
protein-minerals from the 
sea will add “MORE 
POWER” to any ration. 


Ma kes! 


Let “Sea Power” Help 


Boost Your Profits! 


@ To be really successful in the Feed 
Business you need rations that are built 
on a foundation of pen and feed yard 
performance made possible by Research 
and Laboratory work. 


@ The makers of MANAMAR maintain 
one of the most progressive Research Lab- 
oratories in the world. This laboratory 
service is available to every manufacturer 
or feed merchant handling MANAMAR 
FEEDS. Rations made on the MANAMAR 
Formulas are proven profit makers for you 
and for the feeder. MANAMAR will add 
the Power and Strength of the Sea to your 
feeds. The superior performance of MAN- 
AMAR Feeds has helped hundreds of feed 
manufacturers to greater success. 


@ Find out now about the MANAMAR 
tested Sales Building Plan which helps you 
build your own feeds, your brand, your 
name in your own trade area, over all com- 


petition. Write today for complete FREE 
details. 


INC. 


PARK, 
608 South Dearborn Street, Chicago, Illinois 
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—modern plant 


(Continued from Page Seventeen) 


inch pneumatic attrition mill. This 
is powered by two 20 h.p. electric 
motors. In another corner is sus- 
pended a Strong-Scott horizontal 
one-ton mixer which is driven by 
a 7¥%2 h.p. electric motor. Other 
equipment includes a Strong-Scott 
feeder and scalper powered by a 
Y% h.p. motor and a Winona cob 
crusher driven by a 10 h.p. motor. 


4 
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FARMERS WHO FEED 
HOME-GROWN GRAINS 


—_ Feed Dealers who are supplying 
farmers with MURPHY’S CONCENTRATES to 


The T. E. Ibberson Co., Minneap- 
olis, which designed and construct- 
ed the plant, fitted it with special 
Ibberson spout fittings for handling 
ground feeds in bulk or for sack- 
ing. Elevator legs are. equipped 
with Strong-Scott head drives and 
there are 14 bins for material to be 
processed or stored. Provisions are 
also made for loading and unload- 
ing cars and approximately 2300 
bushels of grain can be stored. All 
of the electrical equipment is dust 
and explosion proof. An Ibberson 


balance up their home-grown feeds, are cashing in, 


in a big way, on this EXTRA business at a GOOD profit. 

Murphy’s Concentrates for balancing up livestock and 
poultry rations—are the BIG sellers today. Farmers by 
the thousands are buying these GUARANTEED Con- 
centrate supplements to balance up their plentiful 
home-grown grains. Here’s how we are helping Murphy 
Dealers get this EXTRA profitable business. 


We Tell ’em You Sell ‘em 


Every Saturday Night during our half-hour programs 

over radio stations WLS, Chicago and WHO, Des Moines, 

we tell and show farmers throughout the entire Middle 
West how they can cut their feeding costs and utilize their home- 
grown feeds to best advantage by balancing them up into com- 
plete livestock and poultry rations with Murphy’s Concentrates. 
This advertising is sending thousands into our dealers’ stores for 
these popular result-giving concentrates. If you are not handling 
Murphy’s Concentrates, you are overlooking one of the biggest 
profit makers in the feed line today. 


Makes BETTER Feed for Your Customers 
— Makes MORE Money for You 


today for complete particulars of our attractive dealer’s fran- 
WRITE chise. Let us give you some facts and figures showing what 
other dealers are doing with MURPHY’S CONCENTRATES. 


MURPHY PRODUCTS CO.., Dept. F.B., Burlington, Wis. 
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dust collector system is used 
throughout the plant. Although pri- 
marily designed for the processing 
of feed, the plant is also well ar- 
ranged to handle custom grinding 
and mixing and the firm is now en- 
joying more of this type of busi- 
ness than it anticipated. 

A Howes 10-ton scale with an ex- 
tended beam was transferred from 
the old structure and installed in 
the new office . Special desks and 
desk fixtures were provided for 
use in connection with the scale 
beam. The company also operates 
a large coal business and has a 
shed capacity of 400 tons. 

In connection with its grand 
opening which was held December 
3, coffee and sandwiches were 
served to more than 1200 persons 
who gathered to inspect the new 
plant. It has been humming a song 
of industry since. 

The Fond du Lac Equity Cooper- 
ative Co. is capitalized for $25,000 
and its present net worth is more 
than $17,000. Although only $8,000 
of its own cash was available for 
the new plant, a loan of $10,000 
was easily negotiated to finance 
the expansion. 

“We feel that every dollar in- 
vested,” said H. J. Fisher, manager, 
“is going to pay us real dividends. 
Feed dealers, like other types of 
business men, must keep abreast 
of the times and modernize or else 
gradually fade into the back- 
ground.” 


@ JOHN JOUNO, manager of the feed de- 
partment, Stratton Grain Co., Milwaukee, 
has been ill at his home for the past month. 
His many friends in the feed industry are 
pulling for his rapid recovery. 


MICHIGAN 


Johannes Wolters who operated the Fre- 
mont mill, Fremont, for the past 35 years 
died recently of a heart attack. 

Farm Produce Co., Cass City, has in- 
stalled a feed mixer, grinder and corn 
sheller. 

Little Bros., Vicksburg, have built an addi- 
tion to their mill and have installed a ham- 
mer mill and mixer. 

Ruth Elevator Co., Ruth, recently spon- 
sored a field day which was attended by 
more than 500 customers. 

J. Sullivan, Auburn Bean & Grain Co., 
Auburn, has installed a new Nickle crusher 
feeder ahead of his hammer mill. 

Burt O. Kelly and Howard Kelly have 
taken over the Shelby flour mill which was 
operated by the late Alfred Near. 

W. Mueller & Sons, Arthur, have built a 
grain storage addition to their feed mill. 
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big splash--- 


(Continued from Page Nine) 


and old until the midnight hour. 

“I forgot to mention that before 
the main program, we have an 
orchestra playing in the mill, with 
loud speakers outside,” explained 
Mr. Ward. “At the head of our 
parade last fall was an excellent 
litle German band. Next fall, for 
the sake of variety, we will have 
leading the parade the well drilled 
drum corps, from Upper Sandusky, 
a neighboring town. I feel sure this 
outfit will make a great hit as it 
leads our line of march through 
this town. 

“Our whole set-up costs only 
about $140.00 and it certainly pays 
us well. It is a sort of thing that 
printed advertising can't do. It gets 
us together. It makes a long re- 
membered occasion for our friends 
and customers. It increases good 
will and makes for more business. 
Most of our advance advertising 
consists of a billing we send out to 
600 mailbox holders and about 100 
to folks living on mail routes out 
of other towns. The crowd? Why, 
not less than 2500 people! Nothing 
slow about our form of Hallowe'en. 
We have entertainment for all, no 
matter what their age or ideas.” 

The Sycamore Mill & Supply Co. 
is just the kind of business you 
would expect a man of Mr. Ward's 
type to manage. It’s progressive 
and up-to-date, offering a complete 
service. It handles two brands of 
commercial feeds. It operates a 
grinder and mixer, with modern 
corn sheller and other good equip- 
ment, and stocks everything from 
salt to cement, including paint, 
coal, grain, and seeds. 


Bag Firm Observes 
50th Birthday 


The year 1939 marks a highlight in the 
history of the Fredman Bag Co., Milwaukee, 
which is now celebrating half a century of 
service and progress. In that time three 
generations have succeeded in bringing the 
company to its present status. 

The Fredman Bag Co. was founded in 
1889 by Abram Fredman, who was ably 
assisted by each of his five sons at some 
time or other. Following his father’s death 
in 1917, Max Fredman, the eldest son, suc- 
ceeded as president and served in that ca- 
pacity until his own death in June, 1919. 
Another son, Harry, died in August, 1931. 
The youngest of the boys, Raymond, was 
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killed in action at Argonne Forest in July, 
1918. 

Two sons and a grandson of the founder 
are now active in the business. Sam Fred- 
man is president, Percy Fredman is secre- 
tary, and Ben A. Fredman, son of the pres- 
ent head of the firm, is treasurer and gen- 
eral superintendent of the factory. The com- 
pany’s vice president is Miss Vera M. 
Matthews, who simultaneously celebrates 
her twenty-fifth anniversary with the Fred- 
man Bag Co. this year. 

The firm deals exclusively in recondi- 
tioned burlap and cotton bags. Although its 
beginning was modest, the company owns 
its present building with 45,000 square feet 
of floor space and is advantageously located 
in the heart of the city. Continued improve- 


ments in equipment for vacuum cleaning, re- 
conditioning, and printing have made it one 
of the foremost companies in its field in the 
Northwest. At present five men cover the 
territory. 
— 

@ DULLE MILLING CO. grain elevator, South 
Cedar City, Mo., was recently destroyed by 
fire. 


e@ F. A. BRAUER & CO., Altamont, Ill., op- 
erated for many years by Frank Brauer has 
been purchased by Arthur and Rhinehardt 
Brauer. 

@ FRANK DANIELSON & SON flour and 
feed business, Atwater, Minn., has been 
purchased by Joseph Buer. 


Manager § 


Feed Mill Managers! 


The 1939 Manager's Manual, 
given free to VITAMELK 
Feed Mixers, shows how 
to make a complete line of 
feeds and supplements; in ad- 
dition to supplying valuable 
sales-producing ideas 
and information. From 
one product—one 
measuring — one mix- 
ing, VITAMELK Feed 
Mixers get concen- 
trates of Vitamins 
A and D; Lactoflavin 
(Vitamin G); Wheat 
Germ Oil (Vitamin E); 
adequate Iodine and 
Manganese and more 


A 


4800 South Richmond 


Chicago, Illinois 


& 
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for 
yYTAMELK FEED MIXERS 


SHOWS THE WAY TO BIGGER FEED VOLUME 


CONTAINS ALL 
VERIFIED VITAMINS, 


DAWE’S VITAMELK COMPANY 


DIVISION OF DAWE'S PRODUCTS COMPANY 


* 


Manual 


THIS VALUABLE BOOK 


too, because VITAMELK sup- 
plies ALL the verified vitamins 
and essential rare minerals. 
In addition, Vitamin Count 
on Mixed Feeds — Scientific 
Background — A Wide Array 
of Business-Builders 
—and other features 
offer the feed mixer 
the opportunity to 
build a better-produc- 
ing, better-selling line 
of feeds; build his 
own brand name and 
business. 

Send For Free Details 
Today! 


33-35 Eastcheap, E. C. 3 
London, England 


* 
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AKING a cross section of hay, grain and 

feed stores in the United States for the 
bureau of the census of the department of 
commerce of the United States has an- 
nounced that retail sales were under those 
of 1937. Slightly more than 1200 retail out- 
lets throughout the country reported in the 
survey. 

These outlets reported aggregate sales of 
$78,516,000 in 1937 but report that in the 
first half of 1938 their sales were off 21.6 
per cent as compared with the same period 
last year. Compared with 1935, the latest 
year covered by the business census, their 
1937 sales represent an increase of 24.1 per 
cent. 

Of the 1205 stores included in the survey, 
140 reported no paid employes. In 1937 
these stores reported a pay roll, exclusive 


release federal 


of the salary of the proprietor, of $3,905,000, 
which was an increase of 14.9 per cent over 
1935. Their pay roll report for the first half 
of 1938 was $1,918,000, a decrease of only 
five-tenths of one per cent as compared with 
a similar period in 1937. Thus with sales 
off, these stores have decreased their pay 


FORTIFIED 
COD LIVER OIL 


VITAND 


FORTIFIED COD LIVER OIL 


Reinforced in Vitamin A and D for Poultry and Animal Feeds 


Let us look briefly and chronologically 
at the development of the manufac- 
turers of VITAND: 


@ 1907—the newly established firm 
starts in a small two-story frame build- 
ing at East Boston, Mass. @ 19038— it 
expands into the manufacturing of fine 
oil specialties. @ 1917—it constructs 
a refinery at Boonton, N. J. @ 1938— 
this refinery has grown into a plant of 
many buildings . . . devoted to the 
refining, filtering, hardening, distilling 
and otherwise processing of edible and 
industrial oils; to research, power gen- 


eration, administration, etc.; and util- 
izing extensive tank storage and rail- 
way trackage facilities. 


Common-sense reasoning indicates that 
a firm of so modest a start seldom 
grows into a large plant unless it pro- 
duces the goods. 


Try VITAND ... and see why so many feed 
manufacturers pronounce it the “tops” among 
A and D reinforcements. VITAND is chick 
tested . . . and is guaranteed to contain min- 
imums of 3000 U.S.P. units of vitamin A and 
400 A.O.A.C chick units of vitamin D per 
gram. 


Write tv NAPTHOLE, Inc., Boonton, N. J. or these distributors: 


KING BROTHERS, Philadelphia 

JESSE C. STEWART CO., Pittsburgh 
WARNER’S MILLS, Alliance, Ohio 
HAYNES MILLING CO., Portland, Ind. 
V. E. HERTER CO., Dayton, Ohio 


Also Warehouse Stocks at: 
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NORTHRUP, KING & CO., Minneapolis 
MICHIGAN FEED & GRAIN CO., Detroit 
SAM KRAUS, Fort Wayne, Ind. + 
WOOSTER FEED MFG. CO., Wooster, Ohio 
FARLEY FEED CO., Janesville, Wis. 


CHICAGO, ILL. INDIANAPOLIS, IND. LANSING, MICH. 


rolls very negligibly, demonstrating their 
faith in the conviction that the current busi- 
ness decline is only temporary. 

Some interesting figures have been pre- 
pared in regard to the ratio of sales and 
pay roll increases and declines. In the year 
1937 compared with 1935 sales were up 24.1 
per cent and yet these retail outlets in- 
creased their pay rolls by only 14.9 per 
cent. In the first half of 1938 sales were off 
21.6 per cent yet pay rolls declined only 
0.5 per cent. 

While the stores taken in this survey do 
not nearly represent a complete total of the 
number of retail hay, grain and feed stores 
in the United States they do comprise a rep- 
resentative list since they were selected 
from all parts of the nation. The figures 
show that the stores surveyed represent 18 
per cent in sales and 11 per cent in number 
of all hay, grain and feed stores shown in 
the 1935 census. 

Sales of the stores surveyed for the first 
half of 1938 amounted to $34,415,000. In 
sections, the New England states showed the 
greatest volume for the first six monhs of 
this year. 

This territory, comprised by Connecticut, 
Maine, Massachusetts, New Hampshire and 
Vermont reported sales of $9,719,000. The 
Middle Atlantic states of New Jersey, New 
York and Pennsylvania showed sales 
amounting to $6,737,000. 

Illinois, Indiana, Ohio and Wisconsin 
stores, comprising a territory designated by 
the government as East North Central, re- 
corded sales of $5,162,000 while the West 
North Central States of Iowa, Minnesota and 
Missouri had an aggregate total $3,019,000. 

The South Atlantic states of Florida, Vir- 
ginia and West Virginia showed a total of 
$1,957,000 in sales while the Pacific coast 
states of California, Oregon and Washing- 
ton registered sales of $5,313,000. 


@@—--- 


ILLINOIS 


Harold Reason has opened a feed store in 
the J. F. Berry blacksmith shop, Toulon. 

Frank DeMay has purchased the Folk 
Bros. feed mill, Sheffield. 

Farmers Feed & Locker Co. has been or- 
ganized to take over the feed and cold stor- 
age business of the Farmers Wholesale Co. 
and Coppins & Lange, Rockford. Officers of 
the new firm are A. O. Ewert, president, 
Stanley Ralston, vice president and G. E. 
Hammond, secretary. 

H & M Supply Co., Paris, has changed its 
name to Paramount Milling Co. The firm 
will operate in the same location with E. P. 
Huston as sole owner. 

Albert J. Kemper, head of the Kemper 
Bros. Flour & Feed Co., Chicago, was criti- 
cally wounded when shot by bandits who 
raided the firm’s office on December 10. 
More than $800 was stolen from the safe 
and cash register. 

Herrick’s grocery, Morrison, has leased an 
adjoining building and will operate a feed 
store. 

Southern Milling & Elevator Co., Murphys- 
boro, has installed a new feed grinder. 

Rosenstiel & Co., Stillman Valley, have 
installed a l-ton Kelly Duplex feed mixer. 

Clyde Halm and Charles Waldorf have 
opened the Farmers Feed & Supply store, 
Mendota. 
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A.W. Carpenter Buys 
Sherburne Plant 


Austin W. Carpenter has purchased the 
real estate, stocks of merchandise and good 
will of Thomas P. Gaines & Sons, Sher- 
burne, N. Y., which he will continue to op- 
erate under the same name. 

Mr. Carpenter's experience in the feed 
business covers a period of many years. He 
was formerly sales manager of the Larrowe 
Milling Co., Detroit, until a breakdown in 
health forced him to take time out and re- 
cuperate. On January 1, 1936, he again re- 
turned to the feed business when he accept- 
ed a position as sales and credit manager 
for the firm of which he is now owner. 

His expert advice on merchandising was 
widely sought and he was a speaker at 
many feed trade conventions where his dy- 
namic personality inspired dealers to ie 
selling efforts. 

Thomas P. Gaines & Sons is one of the 
largest retail feed, coal and lumber firms in 
the east. The company was started by 
Thomas Gaines about 45 years ago and has 
experienced a continual growth. Gainsmore 
feeds which the firm now manufactures will 
continue to be produced by Mr. Carpenter. 


@ HARRY A. SCHULTZ, 67, operator of a 
flour and feed business at Embreeville, Pa., 
since 1922, died of apoplexy December 20 
while assisting a friend to start his car. 
@ HERBERT SHERMAN Olmstead, Medina, 
N. Y., one of the few remaining millers to 
operate a water power mill, died of a heart 
attack December 14. He was 71 years old. 
®@ MISSISSIPPI VALLEY Grain & Feed Co., 
Muscatine, Ia., has installed a California 
Pellet machine and a Strong-Scott molasses 
machine and mixer. 
@ RALPH B. HOWLETT, South Amherst, 
Mass., has sold his grain and feed business 
to the Potter chain of Wirthmore stores. He 
had been engaged in business for the past 
35 years. Edgar Belcher will be manager 
for the new owners and the firm will be 
known as the Amherst Grain Co. 
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@ PAUL SUNDAY has purchased the feed 
and grain business formerly operated by the 
late William Barnitz at Carlisle, Pa. He also 
owns and operates a grain warehouse at 
Middlesex, Pa. Mr. Barnitz drowned last 
March in South Africa while on an extended 
cruise. 


® FRANK J. LUDWIG, 61, first vice presi- 
dent, Charles M. Cox Co., Boston, Mass., 
died December 13 at his home in Brookline. 
He was one of the organizers of the Boston 
Grain & Flour Exchange and was active in 
the grain and feed business since 1894. Mr. 
Ludwig was also a director of the American 
Feed Manufacturers association for a num- 
ber of years. 


BEEF CATTLE 
DAIRY CATTLE 
WORK STOCK 
HOGS—SHEEP 
AND POULTRY 


MEETS THE REQUIREMENTS 


MAKES EASIER SALES 


@ FARM SERVICE CO., Minneapolis, has 
contracted for a new feed and mixer plant 
at Willmar, Minn. T. E. Ibberson Co., Min- 
neapolis, has the contract. The equipment 
will consist of a Bauer 24-inch attrition mill, 
Strong-Scott one-ton feed mixer, Winona corn 
crusher and an Ajax oat huller. Work will 
be completed in the near future. 

@ WELLS FARMER ELEVATOR CO., Wells, 
Minn., has started construction of a complete 
new feed building. Strong-Scott equipment 
to be installed includes an attrition mill, one- 
ton mixer, feeder and scalper. A Jacobson 
corn grader, Winona corn cutter and Cle- 
land oat huller will also be installed. T. E. 
Ibberson Co., Minneapolis, has the contract. 


AND 


Educational Servic 
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~ Economical fowrce of Protein 
NATIONAL COTTONSEED PRODUCTS ASSOCIATION 


Millers of 
Grain Specialties 


for 


Feed Mixers 


Feeding Rolled Oats 
Steel Cut Oat Groats | Ground Oat Groats 
Feeding Oat Meal Oat Mill Feed 

Pulverized and Bolted Oats 


Whole Oat Groats 


PULVERIZED AND BOLTED 
SCREENINGS 


STEAM CRIMPED OATS 
STEAM ROLLED BARLEY 


Fast Service 


FRUEN MILLING CO. 


MINNEAPOLIS, MINN. 


Oat Mill Feed with Molasses 


BARLEY 


‘Rice Pays Top Price’ 


If you handle Barley 
think of Rice. Take 
advantage of our 


expert service. 


J. WALTER RICE 


Grain & Stock Exchange, Milwaukee, Wis. 


checks—for more and better eggs 


healthier cattle—for finishing off 
fi 0 hogs faster—for increased milk 
—bigger poultry profits— 


Recommend and Sell . 


MARBLEHEAD 


CALCIUM CARBONATE 


UNIFORM—CHEMICALLY FIXED 


MANGANESED CALCIUM 


MARBLEHEAD “98” 
PULVERIZED CALCIUM CARBONATE 


Outstandi ing quality—prepared to your specifica- 
tions—easily and uniformly mixed with mashes 
and feeds. 


Write for Samples and Prices 


MARBLEHEAD LIME CO. 


160 N. La Salle St. — Chicago 


MALT 
SPROUTS 


FEED BARLEY y 


Ba 
Ly Always Available 


FROEDTERT 


MILWAUKEE | 
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Farm Regional Labs 
Are Announced 


Locations of the four regional research 
laboratories authorized by the last congress 
to discover new and wider industrial ‘outlets 
and markets for agricultural commodities 
have been announced by Secretary of Agri- 
culture Wallace. Sites chosen are Peoria, 
lll: New Orleans, La.; Philadalphia, Pa., 
andi San Francisco, Cal. These are to serve 
the northern, southern, eastern and western 
recions respectively. 

The research to be carried on at the new 
laboratories will attack, through science and 
technology, the problem of developing new 
and extended outlets and markets for the 
main surplus agricultural commodities in the 
four major farm producing areas of this 
country. Products raised in the various sec- 
tions will be the object of study. There will 
be 200 or more workers in each of the lab- 
oratories. 

Plans for the buildings to house the lab- 
oratories are already under way and con- 
struction of all four will be started before 
the end of the fiscal year, June 30, 1939. 

@ KERBER FEED MILL, Emmetsburg, Ia., has 
installed a new molasses mixing unit and 
made other improvements at its plant. Fred 
W. Kerber is owner. 

@ LABAN WENGER, Cornwall, Pa., has in- 
stalled a 1-ton Sidney vertical feed mixer. 


Employment Bureau 


A complimentary, confidential service — 
address your inquiries to The Feed Bag 


POSITIONS WANTED 
EXPERIENCED BUYER AND MANAGER wants 
new connection as traveling representative or 
district manager. Well acquainted with feed 
trade in northeastern states. Refer to No. 1180, 
The Feed Bag, Milwaukee, Wis. 


MILL MAN—Experienced in production of all 
types milk products. Capable and responsible. 
Thoroughly acquainted with mill-wright work. 
— to No. 1181, The Feed Bag, Milwaukee, 

is. 


POULTRY SERVICEMAN OR SALESMAN— 
Southwest territory preferred. Salary or com- 
mission. Five years’ experience as hatchery su- 
pervisor. Good references. Age 36, married, 3 
children. Refer to No. 1208, The Feed Bag, Mil- 
waukee, Wis. 


POSITIONS AVAILABLE 

FEED SALESMAN who has feed dealer and 
elevator acquaintance in Central Ohio territory. 
This is one of the fastest growing Feed con- 
cerns making complete line of Feeds and Con- 
centrates, including pellets. Give complete in- 
formation about yourself. Replies strictly con- 
fidential. Refer to No. 1081A, c/o The Feed 
Bag, Milwaukee, Wis. 


SALESMAN WANTED — Well acquainted with 
flour and feed manufacturers to sell bags. Give 
full details in first letter. Refer to No. 1218A, 
c/o The Feed Bag, Milwaukee, Wis. 


SALESMAN — Opening for man interested in 
handling well-known product as side line in 
northeastern Wisconsin and Michigan. Product 
on market 25 years and second to none in qual- 
ity. Good opportunity for right man. Send com- 
plete information in first letter. Refer to No. 
1228A, c/o The Feed Bag, Milwaukee, Wis. 


_ MACHINERY AGENT — Opportunity for estab- 
lished machinery agent with one of the largest 
manufacturers of feed mill machinery. Desire 


to make exclusive franchise arrangement with - 


an energetic machinery salesman in Minnesota, 
isconsin, Michigan and New York. Refer to 
No. 139A, c/o The Feed Bag, Milwaukee, Wis 


ARE PURINA MERCHANTS 
FORGING AHEAD? 


Climaxing 45 years of continuous lead- 
ership, Purina Merchants in the last 5 
years have increased their share of the 
total U. S. mixed feed business by over 
50 percent!* If you want a larger share 
of the mixed feed business from your 
territory, it will pay _ to investigate 
the Purina Franchise. Ask us to have 


your Purina Salesman call! 


PURINA MILLS 
923 Checkerboard Square ¢ St. Louis, Mo. 


*As shown by all available Tax Tag Registrations. 


“BIG CHIEF” 


HAMMER MILL= 
ORIGINAL—NOT COPIED 
For six years we have 
been making ball-bear- 
ing Crusher Feeder— 
Six seconds for screen 
change — Triple Pro- 
tection Magnetic Sep- 
arator and Two Shear 
Pins. 
Write Us For 
True Facts 


CUSTOM MILLERS SUPPLY CO., Monmouth, Ill. 
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MORTON'S SALT 


Highest Quality 


Prompt Service 


| 
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MORTON SALT COMPANY 
MILWAUKEE «WISCONSIN 


w cost source of VITAMIN A 
» 

O your feeds with Caratone, the new free- 

flowing powder. 


J Vitamin A from Natural Sources 
Caratone, a carotene product, is nature’s own 
source of vitamin A. It provides vitamin A activ- 
ity as found in yellow corn, carrots, tomatoes 
and leafy plants. Of vegetable origin, and palat- 
able, Caratone not only saves time and cost—but 
definitely adds to the acceptance of your feeds. 


Write for Full Information 
Get the Caratone story now — see how easy it 
is to mix—how easy to handle. Packed in kraft 
} lined jute bags, there are no drums to bother 
"ag about — no return charges. 


Forget mixing troubles— cut your mixing 
costs — insure ample vitamin A content in 
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EFF LABORATORIES, ert.10 CLEVELAND, OHIO 
" Canotene Products by the gramorcar" 


Your customers, too, will appreciate the 
extra values of feeds fortified with Caratone. 


Take Inventory of Yourself 


After taking an inventory of the stock in his store on the first 
of each year a Pennsylvania feed merchant has adopted the pol- 
icy of taking an inventory of his sales policies and himself. First, 
he compares his sales record with that of the year previous to 
determine which items returned him the most profit and why. Then 
he decides to intensify his efforts in this direction. After complet- 
ing plans for this department for the new year, he makes an an- 
alysis of the weak items. He asks himself questions such as: 
Why did my dairy feed volume take a drop last year? Did I make 
as many personal calls? Was my advertising to push these feeds 
well planned and written? Did I do anything in the way of farm 
meetings, etc., to show my customers that I am interested in their 
problems and their welfare? Is the feed I am handling producing 
the desired results? Year by year this dealer has made progress. 
His main purpose in taking the inventory of himself and his sales 
policies is to keep from slipping into a rut and to plan his program 
well in advance. “My own efforts and my sales policies are just 
as valuable as my stock in trade,’ he maintains, ‘so why shouldn't 
I take inventory of them also?” 


Pellets Tell Gun Story 


To drive home the idea of feeding pellets a Michigan dealer 
covered the bottom of his window with cotton batting to give it 
the appearance of freshly fallen snow. Then he took pellets and 
arranged them to spell out "It Pays to Feed the Modern Way.” In 
the background he arranged a display of the sacks of various 
types of pelleted feeds which he handled. The window display 
idea provoked interest among customers, made them ask questions 
and resulted in additional sales. 


Weuldun't Pay a Cent 


An unusual and striking bit of advertising was recently used by 
a New Jersey feed dealer. He went to his bank and had a large 
number of checks made out in the amount of one cent and had the 
word “void” marked across the face. Then he had his printer run 
off cards reading, ‘We wouldn't pay a cent for the promises made 
for Blank feeds unless we could back them up. Let us prove why 
feeding Blank feeds pays bigger profits.” The cards with the 
check attached were mailed to all of the better prospects on the 
dealer's list. “I have never used anything which created so much 
comment and gave me better leads on sales,” said the dealer. 


Early Tieup With Hatchery 


Early after January 1 last year a Wisconsin dealer made ar- 
rangements with a well-known hatchery to handle its baby chicks. 
He furnished the owner with a customer list so that the trade could 
be circularized well in advance. The hatcheryman included a letter 
with his advertising literature announcing that the chicks could be 
obtained from the dealer when the season arrived. Cooperating 
in the combined program, the feed man offered a 25 lb. bag of 
mash to each of the first ten customers who placed orders. Thou- 
sands of baby chicks were sold before the season ended. The 
feed dealer found that it paid to cooperate with the hatchery for, 
in addition to making a profit on the chicks themselves, he had a 
splendid prospect list which yielded him much additional business 
in poultry feed throughout the year. 
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Flour Man Gets Top 
Cribbage Hand 


When it rains it pours unusual things for 
M. L. McCormack, sales representative for 
the King Midas Flour Mills in the West Cen- 
tral Wisconsin territory with headquarters at 
Eau Claire. 


@ BLACKSTONE ROLLER MILLS, Blackstone, 
Va., were destroyed by fire which followed 
an explosion on December 24. Henry Spin- 
dler, owner, places the loss at $30,000. 
@ WILLIAM H. FLETCHER, 56, proprietor 
with his father of the Hermon Feed Mill, 
Hermon, N. Y., died at his home December 
13 following a heart attack. 


@ JAMES P. SULLIVAN, for many years 
connected with various milling companies, 
died December 14. Until his illness which 
resulted in his death he was sales manager 
for Old Fort Mills, Harrisburg, Pa. He was 
connected at various times with the Rex 
Grain & Milling Co., Traders Feed & Grain 
Corp., Sunset Feed & Grain Co. and the 


On Christmas eve he and his wife were 
playing cribbage and he held the hand that 


Churchill Feed & Grain Co. 


Ripley should know about. On the deal 
“Mac,” as he is known to his dealer friends, 
held the jack of hearts, the five of clubs, ant Type 
agnetic 
five of spades and five of diamonds, nine of | Separator 
clubs and four of spades. He discarded the Choke Up 
nine of clubs and the four of spades and Relief and 
Fi i 
the cut turned the five of hearts. > sense 
“I will still try to learn the game, but re- | Remover 


gardless of my success I challenge any — 


cribbage player to hold a better hand,” he Material 

boasts. Deposit 
Only a week previous ‘‘Mac” had another 

unusual experience. While enroute to Unity, 75% 


Wis., with the thermometer at 10 above and 
the ground covered with snow he spied a MORE 
rattlesnake on the highway. He drove over GRINDING 
it and then backed up and went forward | AREA 
several times to make sure the reptile was 
dead. The snake was two and one-half feet 


NOW! Moderately Priced! 


To Meet the Budget of Every Feed Producer 


Top Casting THE NEW GRUENDLER 


Open for’ Superior Whirl-Beater 
ccess to 


“a Hommers FEED GRINDER 
Ist. Stage 


Cutting 


Four Stage Operation and 
Double Safety Protection! 


3rd. Stage Largest Capacity of Prop- 
Grinding erly Ground Grist — All 

material is fed directly 
4th. Stage over the entire hammer 
Screening spread, insuring balanced 
mill operation with a life- 
time of service. Ball bear- 
ing constructed to take 
Change 100% overload. Write 
Screens for Information about These 

Proven Mills That Pay 

Larger Returns Year in 


long and had three rattles. ‘Mac’ has two 
witnesses who will verify the story. 
@ W. A. HOTTENSEN, president, W. M. Bell 
Co., Milwaukee, is leaving on an extended 
vacation and plans to visit various points in 


Write For: 

When remodeling your Elevator or . 

Feed Mill or designing a New Plant Relation 
Specify GRUENDLER 


Grinders, Shellers, Corn Crackers, 


"Highest 
Graders, Batch Mixers, Molasses for Least 


Mixers, Truck-Dumps, Elevators 
and Automatic Grain Drags. 


and Year Out. 


Established 1885 Cost 


the South. He will be accompanied by his 


son, W. G. Hottensen, who has charge of | @RUENDLER CRUSHER & PULVERIZER CO. aig HWS MO: 


the firm's Cedar Rapids, Ia., office. 


* 2916 N. Market St. 
"Offices in Principal Cities" 


MO NOONE 


YOUR LINE for *39 


needs one or all of the Big 3 Protein con- 
centrates from corn. 


Buffalo Corn Gluten Feed (25% Protein) 
Buffalo Sweetened (20% Protein) 
Diamond Corn Gluten Meal (41% Protein) 


One of these old reliable ingredients has a real place in 


every dairy, poultry or hog ration sold under your brand 
in 1939. 


Available in straight or mixed cars which can also 


include CO-PRO-CO CHIPS, the cooked corn cereal 
ingredient for dog and fox foods. 


Corn Products Sales Co., New York - Chicago 


—RBetter Built Bags— 


BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK asour sacs! 


(Quoted from Customer’s Letters) 


You certainly did a fine job 
* * * If I went into a store 
and saw a bag like that, Cd 
buy it whether there was 
anything in it or not. It cer- 
tainly is a fine looking job. 


WERTHAN BAG CORPORATION 
NASHVILLE—NEW ORLEANS 
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Do YOU Want 


More Sales-More Profits 
For 1939? 


Here's The Plan=— 


@ YOU make more sales and profits 
when you mix Ryde’s Nutritive Min- 
erals in your own feeds using local 
grains and other materials. 

By building your own feeds from the 
ground up your customers get feed 
that is fresher, more palatable, and 
gives better feeding results. 


Ryde’s Nutritive Minerals contain 
essential calcium from cooked and 
ground egg shells plus other health- 
giving mineral elements. 


Plan now on using Ryde’s Nutritive 
Minerals in your 1939 feed formulas! 
Recommend it to your customers! 


Ryde & Company, 5425 W. Roosevelt 
Road, Chicago, 

RYDE’S 
NUTRITIVE MINERALS 


For Growth, Health and Production 


E Pecos Valley Alfalfa Mill 
Hagerman, N.M. 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Your inquiry would be appreciated. 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 


FOND DU LAC 


NO-MILK CALF Foop 


Farmers have raised better calves and hogs on No- 
Milk Calf Food for the past 54 years. It is handled 
by more than 1100 dealers who have found No-Milk 
a constant source of profit through satisfied customers. 
You, too, can cash in on the popularity of 'No-Milk. 
Write today for full information and prices. 


NATIONAL FOOD COMPANY 


R. MIHILLS, Prop. 


WISCONSIN 


Dept. FB-19 


. . . and selling Pearl Grit increases 
your profits. Just suggest to customers 
that they try this double purpose lime- 
stone ration. In test after test it has 
been definitely proven that Pearl Grit 
has been responsible for increasing egg 
yields. Pearl Grit furnishes both the 
gtinding material and the calcium car- 
bonate so necessary for bone and shell 
formation. Ask us to tell you how 
Pearl Grit can be one of your most 
profitable items. No obligation. 


PEARL GRIT CORPORATION 


@ SUNSHINE FEED store which recently 
bought out the Farmers Grain & Feed Co., 
Mercersburg, Pa., held a formal opening 
during the Christmas season and was host 
to hundreds of customers. The interior of 
the plant was appropriately decorated and 
a live calf and poultry display were fea- 
tured. Door prizes were also awarded. 


@ BOTKINS GRAIN & FEED CO., Botkin, 
Ohio, has leased the Sheets elevator at that 
point and will operate it in connection with 
its present business. 

—--— > —— 
@ FARMERS COOPERATIVE EXCHANGE, 
Taylorsville, N. C., has begun construction 
of a new feed mill near Statesville, N. C., 
which will cost approximately $30,000. 

@ @— - — 
@ B. E. GOODALE, well known seed dealer, 
Reverhead, N. Y., died of a heart attack 
Christmas day as he left his home for a 
dinner party at his daughter's residence. 

—— - 
@ WHITE MILLING CO. plant, Bloomsburg, 
Pa., was destroyed by fire, January 6. One 
fireman was killed in attempting to extin- 
guish the blaze. 

@ FRANK and J. W. WYNKOOP have pur- 
chased the grain elevator and feed store at 
Charlestown, W. Va., operated by the late 
Craven Jenkins. 


@ J. E. KOZICZKOWSKI, Amherst Junction, 
Wis., has opened a new flour and feed store 
at Amherst, Wis. Lester Anderson has been 
appointed manager. 


DENVER 
ALFALFA 


Green 
Fresh 
Nutritious 


ALL GRADES and GRINDS 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLO. 


Merchants Exchange 
ST. LOUIS 
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Feed Prices Hit New 
Five Year Low 


With an average of $1.49 per 100 lbs., 
f-ed prices for November and December 
were at the lowest point in the last five 
years, according to figures compiled by the 
New York department of agriculture and 
markets. The report included prices paid for 
fsed per 100 lbs., including local market 
prices for home grown grains for the first 
«f each month. Following are the figures: 


1934 1935 1936 1937 1938 


January ........ $1.45 $1.95 $1.50 $2.10 $1.72 
Pebruary ...... 145 198 1.52 2.15 1.76 


146 195 1.50 2.12 1.74 
150 198 146 2.12 1.72 
150 183 1.46 2.20 1.69 
148 181 145 2.19 1.64 
153 1.76 1.43 2.10 1.60 
August .......... 153 169 1.78 2.04 1.59 
September .... 1.68 163 2.03 1.90 1.52 
October ........ 175 154 2.02 1.90 1.53 


November .... 1.77. 1.50 1.95 1.73 1.49 
December .... 1.82 1.50 2.00 1.72 1.49 


@ GEORGE E. MORRISON, head of the 
feed, hay and grain firm of George E. Mor- 
rison & Co., Baltimore, Md., died at his home 
recently, after a long illness. He was 60 
years old. Mr. Morrison had been a mem- 
ber of the Baltimore chamber of commerce 
for many years and was also active in the 
National Hay association and the New York 
State Hay & Grain association. 


QUALITY FLOUR 
fot a Quality Trade 


MINNESOTA GOOD BREAD 
GIRL FLOUR 


ALSO A FULL LINE OF MILLFEEDS 


Write or wire for quotations 


CAPITAL FLOUR MILLS, Inc. 


OFFICES: CORN EXCHANGE BLDG., MINNEAPOLIS, MINN 
MILLS: ST. PAUL, MINN. 


ty 


lodized Calcium 
Manganesed Calcium 


i Pellet Machine Calcium 
1 st n lodized-Manganesed Calcium 
Free-Flowing Calcium 


To serve you better is our job. That is why we maintain year after year 
the largest and most complete research and control laboratory in our 
field. Our continued policy is to furnish dependable, uniform, and 
chemically stable products and to develop such calcium carbonate 
items as will have a real utility to the feed trade. 


At this time we recommend your investigating our Manganesed Calcium with or 
without Iodine. Manganese is definitely indicated as a necessary ingredient in 
Laying Mash and Chick Starter. You can secure uniform distribution by our 
method at a fraction of your pre-mixing cost. 


THE CALCIUM CARBONATE CO. 
43 E. Ohio Street Chicago, Illinois 


FREDMAN BAG CO. | 
MILWAUKEE, 
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Noiseless and fastest machine made. Sturdy 
and efficient . . . with all the latest improve- 
ments. Everything for mill and elevator. Get 
our low prices. 


Write for Details 


THE DUPLEX MILL & MFG. CO. 


SPRINGFIELD, OHIO 


Everything for 
Mill and Elevator 
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A GREAT ARMY oF DEALERS 


across the country from Maine to 
California are getting a consistent 
speed sales ‘‘turnover’’ on PILOT 


BRAND Oyster Shell 


BECAUSE— First 
It’s always top quality— 


BECAUSE— Second 


It’s nationally advertised in Magazines 
and Radio. 


BECAUSE— Third 

It’s been constantly adver- 
tised for more than 18 years. 


If you are not one of this 
Pilot Brand Army—a postal 
card to our nearest office 
will have quick attention. 


Lf 
i > 
PILOT 


BRAND 
OYSTER SHELL-~ 
FLAKE 


Ovster SHELL PRODUCTS CORP’N 
New Rochelle, N.Y. London, Eng. St. Louis, Mo. 


Mixed Feeds Pay Big Profits 


Do your own mixing with a DAISY 
triple action horizontal batch mixer and 
double the profits of your feed business. 
No competition when you have a DAISY. 
Capacities from % to 2 tons per batch. 
Loads, mixes, discharges and stacks a ton 
batch in 12 minutes. Requires minimum 
power. Very compact. Quiet in operation. 
Motor or belt drive. Write for full infor- 
mation and low factory-to-user prices. 


R. R. HOWELL Co. 
2 Malcolm Ave. S. E. 
MINNEAPOLIS, MINNESOTA 


‘DAISY 
FEED MIXER 


“er 


ev 
8.8. HOWELL & CO. 


MINNEAPOLIS, MINN. 


ANK CARS - BARRELS - DRUMS — 


QUALITY AND SERVICE UNEXCELLED 


Jim Wiley Displays 
Some Fancy Steps 


Down at Cedar Rapids, Ia., the local citi- 
zens are hailing a new Fred Astaire. He's 
none other than Jim Wiley, who is engaged 
in the brokerage business of that city. 

It seems Jim traveled to Minneapolis with 
“Mac” Larson, Continental Grain Co. and 
Russell Ward, Wilson & Co. After a stren- 
uous business day, they betook themselves 
to the salon of the Nicollet hotel. 

A dancing contest was in progress and 
Wiley’s two pals, knowing he was an ar- 
dent devotee of the terpsichore back in 
Cedar Rapids, induced him to enter. Jim 
stepped off his own fancy version of the Big 
Apple and Larson and Ward thundered an 
ovation which won Wiley first prize—a 
bottle of champagne. 


@ STANLEY RUSSELL, formerly in charge of 
the Bartlett Frazier Co. feed department, 
Kansas City, Mo., has opened an office in 
the Kansas City Board of Trade building 
and is operating under his own name han- 
dling millfeeds and clears. 


@ EQUITY ELEVATOR & TRADING CO., 
Wood Lake, Minn., is now operating in its 
new feed plant which was constructed by 
the T. E. Ibberson Co. Equipment consists 
of a Strong-Scott attrition mill, a Jacobson 
corn grader, a Winona corn cutter and a 
Strong-Scott 1l-ton mixer. 


IDENTIFY YOUR FEED 


OUR advertisement on Universal 

Cardboard Feeders will stay with 

your feed while it is in use. 
Every time a feeder is filled the poul- 
try raiser sees your ad—every time he 
looks at his chicks your name is seen. 
More than 6,000 dealers are using 
Universal Feeders to stimulate sales. 
Tests have proven that chicks will eat 
more of your feed from Universal 
Feeders than from other types. Sani- 
tary—less contamination— they enable 
your customers to receive best results 
from your feed. Your customers’ 
chicks do better when they have more 
good feeding space. One thousand 
feeders, with your advertisement, can 
be purchased for $38. Dealers report 
their customers ask for them. 

Write Today for Full Information 


Generat Co.,1nc 
‘SON A NEWTON, KANSAS 
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ABRIDGED EDITION 

“Peeds and Feedings, Abridged” has re- 
cently been released by the Morrison Pub- 
lish. ng Co., Ithaca, N. Y. This book by Pro- 
fessor F. B. Morrison is a shortened, simpli- 
fied form of the original ‘Feeds. and Feed- 
inc: which is now in its twentieth edition. 
The abridged edition holds the same place 


book does in the college field. Two chap- 
ters of the abridged edition deal with the 
care and feeding of poultry. The price of 
this book is $2.75 and orders can be placed 
by writing to The Feed Bag. 

@ EARL WINCE, Sisterville, W. Va., has 
sold his feed establishment to the New 


in ‘he secondary school field as the larger Martinsville Grocery Co. 


uniform ration of Iodine in your feeds. 
Write for Sample and Circular 


CHAS. PFIZER & CO., Inc. 


NEW YORK: 83 Maiden Lane CHICAGO: 446 W. Grand Ave. 


An intimately blended and milled combination of 
90% Potassium Iodide U.S.P. with Calcium Carbon- 
ate and Calcium Oxide. Protected by U. S. Patent. 
A stable, very finely divided Powder, bulky and free 
running, thus assuring uniform distribution and a 


My Dad, and his 

Dad before him 
Always found 

OLDS’ Old Gold 


Seeds depend- 
able—So do I! 


Feed Dealers Find 
Olds’ Seeds Profitable 


To Feature... 


Over 52 years of dependability stands back of your selling OLDS’ 
Old Gold Seeds .. . . easier to sell because they are well known 
and backed by advertising. Sell OLDS’ SEEDS with confidence 
knowing that they are verified as to origin—and recognized in Soil 
Conservation payments. Write to be put on our mailing list of 
current market prices. Share in OLDS’ SEEDS profits. 


Certified and Hybrid Seed Corn ¢ Pedigreed Grains 


L. L. OLDS SEED CO. 


Dept. 25 MADISON, WISCONSIN 
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The Acid Test 
for Feeds 


What Is 
Feed Quality? 


“It is obvious that a supple- 
ment in which 90 per cent of 
the protein is digestible is of 
higher quality or greater 
value than a supplement in 
which the protein is only 70 
per cent digestible—provid- 
ing, of course, that both 
products contain approxi- 
mately the same essential 
amino acid make-up.” 


The protein in Red W 
Brand digester tankage and 
meat and bone scraps is 
about 93% digestible and 
contains a large variety of 
the essential amino acids. 


They have proved their 
quality in comparative feed- 
ing tests all over the country. 
You can bank on them. 


Be sure to specify Red W 
Brand, by name, when buy- 
ing feed. 


Chicago, Kansas City, Oklahoma 
City, Cedar Rapids, Albert Lea, 
Omaha, Philadelphia, Boston, 
Los Angeles, New York, 
Columbus, Ga. 


\ : 
PFIZER 
QUALITY 
— 
: 
j 
i 4 : 
3 WILSON & Co. : 


Quality ¢ Service ¢ Economy 


For Over 25 Years 


® CALCIUM CARBONATE ® IODIZED CALCIUM 
® POULTRY GRIT ® BARNLIME 
© AGRICULTURAL LIMESTONE 


Quick Service — Straight or Mixed Cars 
WRITE 


Waukesha Products Corp. ¢ Waukesha, Wis. 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


ts (Higher in Protein) 


TENNANT & HoyT Co. 


LAKE CITY, MINN. 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS 
CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


Distributors of: 
C-A WOOD PRESERVER 


(Carbolineum America) 


CLO-TRATE 


Cod Liver Oil fortified in 
vitamins A and D. 


SUNSET BRAND FEED 
(an exclusively milk product) 
High in flavin, milk albumen, 
and milk minerals. 


Pure, honest, anthracene oil. 
The most permanent poultry 
mite preventative known. 
The only carbolineum guar- 
anteed by affidavit. 


WRITE US FOR FURTHER INFORMATION .- 


* FOR ACCURATE, DEPENDABLE, 
ECONOMICAL VITAMIN A «»> D CONTENT IN FEEDS 
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Pennsylvania Feed 
Men Hold Meeting 


The annual meeting of the Southeastern 
Pennsylvania Feed Merchants association 
was held at the Valley Forge Hotel, Norris- 
town, Pa., December 17. Highlights of the 
Seventh World's Poultry Congress were pre- 
sented by John V. Nolan, Malvern, president 
of the association, who directed the meeting. 

J. Albert Thompson, Wycombe, Pa., presi- 
dent, Eastern Federation of Feed Merchants, 
spoke on “What the Feed Bag Magazine 
Means to You.” The Feed Bag is the official 
publication of the federation. Various prob- 
lems were discussed by the dealers during 
the afternoon session. 

The annual banquet was held in the eve- 
ning when members and their wives and 
employees enjoyed a roast turkey dinner 
followed by entertainment. J. A. Cadwal- 
lader, Yardley, Pa., was the principal 
speaker and was introduced by Mr. Nolan 
who served as toastmasier. 

CHRISTMAS PARTY 

The annal Christmas party of the Buffalo 
Corn Exchange was held December 29 with 
a large group of members and guests in 
attendance. Dinner, dancing and other en- 
tertainment featured the event. Arrange- 
ments were directed by a committee consist- 
ing of E. H. Flinchbaught, Cargill Grain Co., 
chairman; Gerald DuRant, Continental Grain 
Co.; Eugene Collard, Distributors Feed & 
Grain Co.; Frank Smith, Superior Grain & 
Forwarding Co., and Thomas Hyer, Thom- 
son, McKinnon Co. 


Are YOUR Customers 
Having ‘Lay-bor’ Trouble 
with Their Hens ? 


@ YOU know that when hens don’t lay well 
at this time of year it’s often because worms 
are preventing them from proper digestion and 
assimilation of feed. 


When customers complain of such “lay-bor”’ 
trouble, recommend Dr. Salsbury’s Avi-Tone— 
the ideal flock treatment for large round worms 
(ascaridia), and cecal (pin) worms. 


Tell customers, too, that Avi-Tone is excellent 
for flocks in molt. 


Stock up now! Display Avi-Tone, and recom- 


mend it to all your customers. Dr. Salsbury’s 
Laboratories, Charles City, Ia. 


DR. SALSBURY’S 


AVI-TONE 


The Ideal Flock Wormer 
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MINNESOTA 


Sherburn Milling Co., Fairmont, has been 
opened by A. W. Wilken, White Feather 
hatenery. A complete line of poultry and 
lives’ock feeds will be manufactured. 

A‘ Jelen has purchased the St. Leo feed 
mil!, St. Leo. 

Furmers Elevator Co., Elmore, has built 
an «ddition to its plant and opened a feed 
mil: 

Clitherall Grain & Fuel Co., Clitherall, has 
installed a feed mill. 

C. E. Rausch, Globe feed store, Walker, 
has constructed a new building in which he 
is now operating his business. 

]. V. Pappenfus, Melrose, has purchased 
the Greenwald elevator, Greenwald, for- 
meriy operated by Howard Ziske. 


GET THE PLUS VALUES 


of IODINE BALANCE 
IN YOUR FEEDS 


The chart to the 
left shows the in- 
creased consump- 
tion of Iodine by 

| years for animal 
feeding. Feed 
mixers who have incorporated Iodine 
in their feeds in the amounts approved 
by the Iodine Educational Bureau have 
had something real to talk about— 
and sell. 


Learn all the facts about Iodine balance 
and its effect on feed utilization. Get 
a copy of Iodine’s 7-Point Sales Plan. 
Join the more than 450 feed manufac- 
turers who are now offering Iodine 
Seal-Approved feeds. Write for your 
copy today. Address Iodine Educa- 
tional Bureau, Inc., 120 Broadway, 
New York, N. Y. 


IODINE EDUCATIONAL BUREAU 


120 BROADWAY NEW YORK NY 


CEREAL 


GRADING CO. 


MINNEAPOLIS 
Specialize in 
GOOD 


CORN and OATS 
For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 
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@ FRED BAILEY has opened a feed store at 
Galesburg, Ill. He was formerly employed 
at the Galva Zipper feed store, that city. 
@ ELLSWORTH FEED CO., Ellsworth, Mich., 
has installed a 30 h.p. Jacobson hammer 
mill fed by a Nickle two-roll crusher. 
@ RUDOLPH (RUDY) OPSAL, Pratt Food Co., 
Hammond, Ind., visited friends and relatives 
at Minneapolis during the Christmas _holi- 
days and on his return went on to Phila- 
delphia, Pa., to attend a sales meeting. 
@ JAMES DeSANTIS & SON, Tuckahoe, N. J., 
have moved into new quarters which pro- 
vide 15,000 square feet of storage space. 
The old plant was outgrown due to increas- 
ing business. 


SWIFT & COMPANY 
SOY BEAN MILL 


CHAMPAIGN, ILLINOIS 


Manufacturers of 


SWIFT'S 
SOY BEAN OIL 
MEAL 


wer 
process 41% WiFT'S 
protein 

guaranteed 


Phone 
Write 
Wire 

For Prices 


& Sickert Co. 


741 N. Milwaukee Street 
Milwaukee, Wisconsin 


2 
© Norge Pure Cod Liver Oil 
® Staley’s Corn Gluten Feed 
® Staley’s Soybean Oil Meal 
© Big Chief Meat Scraps 


Grain Feed Hay 


ROLLED OATS 


Other DEMON Products a 


@ STEEL CUT OATS 

@® WHOLE OAT GROATS 
@ FEEDING OAT MEAL 
® REGROUND OAT FEED 
® OAT GROAT FLOUR 
@ PULVERIZED OATS 


Des Moines Oat Products 
Company 
DES MOINES, IOWA 


SAVE? 


time and money by sending your trucks 
to our wholesale feed warehouses. 


CORN DISTILLERS GRAIN 
LINSEED OIL MEAL 
SOY BEAN MEAL 
BUTTERMILK POWDER 
BREWERS GRAINS 
MALT SPROUTS 
and 103 other Feeds 


FEED SUPPLIES, INC. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 


Pat. U.S.A. 


Pending Canada 


THE LOK-TITE 


(won’t come apart) 

A DRAWING CARD FOR BUSINESS! 
Give this modern, practical feeder with EVERY bag of 
starting feed you sell! See that chicks and poults have 
AMPLE feeder space. Lok-Tites PROTECT... ADVER- 
TISE... PROMOTE SALES. Customers choose them— 
chicks and poults prefer them. Made of tough fiber 
board—ALL in ONE piece! Last 4 to 6 weeks. SANI- 
TARY—PRACTICAL—EASY-TO-FILL. Cost little (32- 
chick capacity). Thousands in use! 


A BUSINESS GETTING GIFT 
WRITE FOR CIRCULAR 
THE RUSSELL ORRIS COMPANY, lac., Macedonia, Ohio, Cept.Fl 


Growers of 


85 varieties... 


Field and Sweet CORN 
and Seed Corn Hybrids 


Swedish Type — Victories 


Columbia Gray 
SEED OATS 
GARDEN SEED 


Write today for descriptive catalog 


the O& M SEED Co. 


GROWERS 
GREEN SPRINGS, OHIO. 
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Service department for our readers. Low 
Rates: 35c per line: minimum, four lines 
including heading. Figure approximately 


seven average words per line. 


MORE EGGS FROM HEALTHY HENS 
UNIVERSAL YEAST in your laying mashes 
keeps the laying flocks healthy, increases pro- 
duction. Yeast is rich in vitamins B and G, and 
digestive enzymes. Write for information. 
RICE LABORATORIES 
Minnesota 


HAMMER MILL FOR SALE 
Has 30 h.p. motor—used only short time. Like 
new. Bargain for cash. Write MM-116, c/o The 
Feed Bag, Milwaukee, Wis. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, c/o The Feed Bag, Milwaukee, Wis. 


CORN CRACKER & GRADER FOR SALE 

Cutter—grader—polisher—aspirator, one ton 
per hr. A-l condition, guarantee. Write CM-116, 
c/o The Feed Bag, Milwaukee, Wis. 


Dassel 


KANSAS CITY OFFICERS 


E. E. Meservey, Jr., Meservey-O’Sullivan 
Grain Co., was elevated to the presidency 
of the Kansas Board of Trade, Kansas City, 
Mo., at the recent annual election. Elected 
to the post of vice president was Roy E. 
Swenson, for several years grain buyer for 
General Mills, Inc. R. A. Kelly, cash grain 
broker, was chosen first vice president. 


«FOR FEED CALL» 


“Stormy” 


IOWA FEED CORP. 
Phone 45177 Des Moines, Iowa 


FOR 


SOYBEAN MEAL 


LINSEED MEAL 
FEED INGREDIENTS 


TRY US FIRST 


Waterloo MillsCompany 


WATERLOO, IOWA 


Feeding Oat Meal 
Meat Scraps — Beet Pulp 
Malt Sprouts 
Clo-Trate — Cod Liver Oil 
North East Feed Mill Company 


MINNEAPOLIS MINNESOTA 


SALESMAN WANTED 


Ideal side line for salesman selling elevators 
and feed stores in northeastern Wisconsin and 
Michigan. Products sold 25 years and are sec- 
ond to none in quality. Permanent money- 
maker for the right man. Give complete infor- 
mation. Write P. O. Box 433, Waukesha, Wis. 


FEED MILL FOR SALE 

With 22 in. Burr Diamond Huller Mill; 1 ton 
Eureka Mixer; 3 ton capacity corn crusher, all 
—— new. Warehouse 30x88 with grain 

ins overhead holding 4 cars bulk grain. An 
other warehouse 46x96. Both houses on side 
track. Quitting on account of other business. 
Located in the heart of the best dairy county 
in Wisconsin. Write LMP-139, c/o The Feed Bag, 
Milwaukee, Wis. 


FEED MILL EXECUTIVE WANTED 

For new concern just about to start in New 
York State. Must have experience in buying 
raw materials, producing quality feeds, also 
sales experience. Mill small but modern. Need 
help in building up personnel and getting busi- 
ness going. State experience, furnish references 
and give personal details concerning self, in- 
cluding age, religion, etc. Write CK 139, c/o 
The Feed Bag, Milwaukee, Wis. 


OAT CRUSHER WANTED 
Must be in good condition. Advise make, 
price and location. Write A. H. Lois Feed Com- 
pany, Bassett, Wis. 


TRUCK OR CARLOADS 
MEAT SCRAPS 
LINSEED OIL MEAL 
DRIED MALT SPROUTS 
Maney Bros. Mill and Elevator Co. 
MINNEAPOLIS, MINN. 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us a if interested. 
Either Prompt or deferred Linseed Meal. 
Save Money. “Stand by Stan.’ 
A. L. STANCHFIELD & CO. 
Wholesale Grain and Feed Merchants 
502 Corn Exchange Bldg. Minneapolis 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since ’92) 
Merchants Exchange St. Louis, Mo. 


Board of Trade Bldg. Kansas City, Mo. 


HIAWATHA 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


GRAIN COMPANY 


MINNEAPOLIS, MINN. 


-- MILO = 


KAPFIR.. 


ASK US FOR DELIVERED QUOTATIONS 


O. A. Severance 
President 


VANDERSLICE-LYNDS CO. Kansas City 
BOARD OF TRADE 


‘Mo. 


GIBSON BLDG. 


SOYBEAN OIL MEAL 


FERNEAU GRAIN COMPANY 


BLANCHESTER, OHIO 


Easy Payment Plan 
Starts You NOW! 


Increase profits by mixing 
your own brand of feeds 
from locally grown grains, 
adding the necessary sup- 
plements. Or . . . prepare 
better feeds for al own 
cost. 


» 


introductory 
offer and easy payment plan. 


Brower Mfg.Co. 


Box 2721, Quincy, Ill. 


FRircadway Cforress 


435 N. SECOND STREET 
MILWAUKEE, WISCONSIN 


We Specialize in 
High Grade Color Printing 


Catalogs and Trade Publications 


CHICK MANGANESE 
in Feed Stops PEROSIS 


Add Chick 
Manganese to 
mashes you 
mix and sell. 
Stock Chick 
Manganese for 
those who mix 
their own. It’s 
the anti-pero- 
sis element ab- 
solutely needed in all growing and 
breeding mashes to prevent Perosis, 
Short Legs, Short Wings, Parrot Beak. 
Write for free bulletin and prices. 


CARUS CHEMICAL CO., Box FB-6, La Salle, Ill. 
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BROWER'S WHIRLWIND” 
| 
MIXER == 
ON 
Yj 
“GIANT WHIRLWIND” \ 
— ade in an i/— 
Ib. sizes, installed above or 1 
below the floor models. Each}—<= | 
' mixes 100 Ibs. of feed and SSS A 
| 
— = 
| 
— 


Aduertisers 


FORDS 


The LINE of LEAST RESISTANCE 


Allied Mills, Inc. 16 
American Dry Milk Inst fen A M M ER Mm LL Millions of American Far- 
Arcady Farms Milling Co 5 
Archer-Damiels-Midland Co. w.cessscsssssesssecssees 13 mers know and trust the 
E f 1 Co. 49 
8 famous name of Blatchford. 
Proadway Press 48 ; 
brower Mig. Co 48 That’s why it will be smart 
Calci Carbonate Co. 43 
— Pellet Mill Co.. 21 for you to feature the pro- 
Cargill, Inc. ucts bearin s trade 
Carus Chemical Co. 48 
Cere rading Co. 
Classified 48 mark. NOW is the time to 
P cts es i 
Supply Co 42 stock Blatchford’s CALF 
Dawe’s Vitamelk Co. 35 
Denver Alfalfa Milling & Products Co... 42 MEAL nd Blatchford’s 
Moi at Products 
Deutsch & Sickert Co 47 CALF PELLETS. Ask 
Dreyer Commission Co. 48 
Duplex Mill & Mig. Co 43 your distributor — or write 
Eff Laboratories 40 EVERY FEED DEALER NEEDS pe en i 
Feed Supplies, Inc. 4 This Fast Grinding Mill c ’ reins 
—— 5 @ Combines every worth-while Plan means 
Fredman Bag Co . 43 feature of the most expensive Doubl 
Froedtert = mills at a low price. All-steel e 
Fruen Sfilling Co throughout . . . electric welded Dividends 
General Distributing .. . Timken bearings . . . “Never- ividen: 
Gruendler Crusher & Pulverizer Co............... slip” pull ey...» requires no = 
Hiawatha Grain Co ro speed jack. No. 6-A, illustrated, or 
R. BR. Bowell Co has 556 sq. in. screen area, strong, Dealers! 
ce] e ucation 
Iowa Feed Corp. 48 standard 
King Midas Flour Mills 82 Write for Low Prices 
Klinke Hatchery 
La Budde Feed & Grain Co 50 MYERS-SHERMAN CO. Blatchford Calf Meal Co 
Larrowe Milling Co. . 19 1283 E. 12th Street e 
Limestone Products Corp. of America.......... 50 STREATOR, ILLINOIS Waukegan, Illinois 
John Manard Molasses Co 49 ? 
Maney Bros. Mill & Elevator Co. 48 
Marblehead Lime Co 38 
Meyers-Sherman Co. 49 
Minneapolis Greetings 6 
Morton Salt Co 40 
Murphy Products Co. 34 i M i L 
Mutual Fire Prevention Bureau ...........sesseeee 50 see 
Napthole, Inc. 36 
i 37 
ational Oi oducts Co 
Northeast Feed Mill. 48 58/60% Jap Sardine Meal 55/60% Menhaden Meal 
Research Aascciates, inc... 6 ® 65% Vacuum Dried White Fish Meal 
OQ & M Seed Co 47 @ : 
67% Pilchard Meal 65% California Sardine Meal 
Oyster Shell Products 44 
Philip R. Park, Inc 33 QUALITY—SERVICE—PRICE 
Fan lfa Mill Co 
Chas. Piizer Co 45 For Quotations, Wire— 
att Foo : 
| The CHAS. M. STRUVEN COMPANY 
Quaker Oats Co 24 
J. Walter Rice 38 410 National Marine Bank Bldg. Baltimore, Maryland 
The Riebs Co. 50 
Russell & Orris Co 47 
Ryde & Co 42 
Dr. Salsbury’s Laboratories 46 
E. R. Squibb & Sons. 27 
A. L. Stanchfield & Co 48 
Strong-Scott Mfg. Co. 3 
Chas. M. Struven Co 49 
& Grain Co 
wl 
Tennant & Hoyt Co 46 ‘ 
Tobacco By-Products & Chemical Corp......... 22 @ has same carbohydrate feeding value as corn, pound 
: e e 
for pound—And. it makes every feeding material used 
Virginia-Carolina Chemical Corp..........cscce00 30 more palatable. When you use “Manard Quality” Black- 
Wabasha Roller Mills Co 
Washburn-Crosby Co. 19 strap you get extra nutritive value in your feeds as 
Waterloo Mills Co 48 
Waukesha Products Co 46 Manard Quality” contains about 1% less moisture and 
Werthan Bag Corp 41 : ‘“ ” 
White Laboratories, Inc 51 1% more solids than “Standard” Blackstrap. 
Wilson & Co. 45 


Firms that spend money to build geet will are 
9 


less likely to do anything that mi 


t nullify the 


effect of their advertising than firms making no 
such investment. It will pay readers to trade with 


The Feed Bag advertisers. 


JOHN MANARD MOLASSES COMPANY 
NEW ORLEANS 
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CORN - OATS 
FEED BARLEY 


Write or Wire Today 
for quotations delivered to 
your station. Reliable serv- 


ice and prompt attention. 


THE RIEBS CO. 


Grain and Stock Exchange 
MILWAUKEE WISCONSIN 


DRIED * 


SKIM MILK 


DRIED 


BUTTERMILK 


You can depend on us to 
live up to our reputation as 
“The Milk Man of the North- 


west.” Complete stocks on 
hand at all times. 


PROMPT AND FUTURE SHIPMENTS 


LA BUDDE FEED & GRAIN CO. 


741 N. Milwaukee St., Milwaukee, Wis. 


hot grain! 


Spontaneous ignition fires are increasing. The ex- 
tended use of brewers’ grains, distillers’ grains, 
gluten feeds and all types of molasses mixed feeds 
is responsible. The increase in storage of these prod- 
ucts in bins in bulk adds to the hazard. The answer 
is purchase only on moisture content guarantee and 
’ temperature readings in the bins after storage. The 
arrangement for temperature readings may be an 
automatic system or may be arranged with pipes 
and facilities for lowering thermometers in the 
pipes. 

At the first sign of heating of any of these grains 
the product should be removed entirely from the 
premises. A great many properties are being de- 
stroyed from failure to observe these precautions. 


MUTUAL 
FIRE PREVENTION BUREAU 


Department of 
ASSOCIATION OF MILL AND ELEVATOR 
MUTUAL INSURANCE COMPANIES 


400 West Madison Street Chicago, Illinois 


Trace MINERALS 


have shown that minute quantities of 

iodine and manganese are needed by poultry and 
animals. Limestone Products Corporation now gives 
you an easy method of adding these two minerals to 
feeds in the small quantities required. 


IODIZED CALCITE 


A precise combination of potassium iodide and cal- 
cite flour. Mixed fresh as ordered—no loss of iodine 
content due to storage. 


MANGANESED CALCITE 


Calcite flour combined with manganese sulphate in 
the exact ratio you want. 

These precision-built mineral supplements are as 
easy to use as ground limestone. They provide a 
simple, economical, accurate way to put these im- 
portant “trace” minerals into your feeds. 


Write or wire for quotations, samples, and information. 


“ LIMESTONE PRODUCTS CORPORATION OF AMERICA 
NEWTON, N. J. 
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Take Chances ? 


Lightning may hit only one man in millions, but one 
doesn’t court disaster by standing under a tree to watch the 
celestial display. 


In feed manufacturing one faces risks daily . . . for men, 
machinery and materials occasionally do the unexpected. 
However, there is not need to take chances when fortifying 
your feeds in vitamins A and D. Nor is it necessary 
to constantly check potency claims. Such checking has 
already been done . . . carefully and thoroughly . . . in 
the large, modernly equipped CLO-TRATE laboratories. 
And potencies are exactly as guaranteed. 


CLO-TRATE provides dependable vita- 
min A and D fortification for your feeds. 


WHITE LABORATORIES, INC. 


Manufacturers of Vitamin Products 


NEWARK NEW JERSEY 


FORTIFIED 
IN 
VITAMINS 


CLO-TRATE 


is guaranteed to contain not less 
than 3000 U.S.P. units of vita- 
min A and 400 chick units of 
vitamin D per gram. And every 
batch is tested on both chicks 
and rats before shipment. 


¥ 
A 
COD LIVER OIL 
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Dealers of Outstanding 


Success 


.... Feature KING MIDAS Flour 


Introducing 
MR. DAVE McLENNAN 


AVE has been the KING MIDAS 

representative in Northwestern Wis- 
consin for more thanl10 years with head- 
quarters at Clear Lake, Wis. Under 
his direction KING MIDAS flour has 
become the leader and Dave is recog- 
nized as the best known flour salesman 
in his territory. 


TOU 
FLOUR 
WORTH ALL IT COSTS 


49 Lbs. Net 


King 


Giant California Redwoods 


[ZING M MIDAS is proud of its outstand- 
ing dealer organization, many of 
whom aa been handling KING MIDAS 
flour for more than a quarter of a century. 
These dealers know that with KING 
MIDAS they have established their flour 
business on a permanent foundation——con- 
stantly gaining customer confidence and 
patronage which result from the merchan- 


dising of a better, more dependable product. 


KING MIDAS FLOUR MILLS MINNEAPOLIS MINN. 
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